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NATION-WIDE  CANNED  FOODS 
CONTEST  DRAWS  HUGE  CROWDS 


Throngs  of  spectators  jammed  Grand  Central  Palace  the  week 
of  March  29  to  watch  the  six  sectional  winners  compete  for 
championship  honors  and  cash  prizes  in  Canco’s  2nd  Annual 
Canned  Foods  Cooking  Contest.  During  the  contest  more  than 
7,000,000  leaflets — each  carrying  a  message  about  canned  foods 
—  and  50,000  grocery  displays  were  distributed,  and  the  thou¬ 
sands  of  women  who  visited  the  Canco  Educational  Exhibit  also 
received  copies  of  the  prize-winning  menus. 
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OPERATE 


LEFFEL  SCOTCH  MARINE  BOILERS 


THE  JAMES  LEFFEL  &  CO.,  SPRINGFIELD,  OHIO 


LEFFEL  SCOTCH  MARINE  BOILERS  LEFFEL  SCOTCH  MARINE  BOILERS 

EQUIPPED  WITH  LEFFEL  AUTOMATIC  STOKERS  ARRANGED  FOR  HAND  FIRING 

WE  ALSO  FURNISH  OUR  BOILERS  ARRANGED  FOR  OIL  OR  GAS  FIRING 


JUST  THE 
BOILER 
for 

CANNERIES 


EASY 

TO  INSTALL 
and 


LEFFEL  AUTOMATIC  UNDERFEED  STOKERS 


ES  TA  BUSHED— 1862 


PRICES  AND  BULLETINS  UPON  REOUEST 
THESE  BOILERS  WILL  STEAM 
DOUBLE  NORMAL  RATING 


AVARS  TOMATO  JUICE  FILLER 


Used  by  leading  Manu¬ 
facturers  for  filling 
Tomato  Juice,  also 

For  Fiilins  Tomato  Pulp  and  Puree, 
Clear  Soups  etc. 

For  Syrupins  Fruits,  String  Beans, 
Beets,  etc. 

Has  no  air  vent  stems  to  damage 
fruit. 

Designed  for  high  speed. 

Belt  drive  or  direct  connected. 

Fills  absolutely  accurate. 

No  Can  No  Fill. 

Rapid  Valve 

Built  in  three  sizes,  Eight  Valve, 
Twelve  Valve  and  Sixteen  Valve. 

Prices  on  request. 


AVARS  MACHINE  CO.,  Salem,  New  Jersey 


The  No.  176  Compound  Applier 
and  Curler  uses  “hat-shaped”  ends 
instead  of  the  “gutter”  type. 
Latex  is  applied  in  an  even  film; 
no  overlapping.  Ends  are  curled 
all-the-way-around. 


500Y  FLANSeO 
AT  DOTH  CNOD 


AUTO.  AIK  TCDTCR 


dOLDCRiNO  ATrACHMCNT 


THE  MODERN  SQUARE-CAN  LINE 


The  No.  83  Lockseamer  and  Soldering  Attachment 
forms  and  solders  the  can-bodies  complete.  Auto¬ 
matic  feed,  no  scratching  of  lithographed  blanks, 
no  feeding  of  doubles.  New  inside-hook  fluxing 
station.  Electric  limit  switches  stop  the  machine 
instantly  in  event  of  a  jam. 
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EDITORIALS 


Reminder — Don’t  you  agree  that:  “The  deceptive 
label  has  lasted  too  long,  and  it  must  go?”  The 
easiest,  quickest  and  simplest  way  to  accomplish 
this  good  work  by  the  industry  itself  is  to  get  behind 
the  move  to  incorporate  in  the  new  pure  food  law  “The 
Name  on  the  Label”  clause — on  every  label.  We  have 
just  heard  that  possibly  within  ten  days  action  will  be 
taken  on  this  new  pure  food  law.  Don’t  let  it  go 
through  without  this.  Wire,  write  or  ’phone  your  Sen¬ 
ators  and  Representatives,  urging  this  requirement. 
And  warn  them  to  strike  out  “and  of  the  distributor,” 
or  “or  of  the  distributor.”  There  is  no  objection  to 
the  name  of  the  distributor  on  the  labels,  if  he  wants 
it,  but  that  is  merely  a  courtesy  extended,  whereas  the 
name  of  the  canner,  and  his  address,  must  be  on  every 
can.  While  at  the  recent  Washington  meeting  a  big 
canner  told  us  that  he  now  maintains  a  printing  depart¬ 
ment,  imprinting  jobbers’  names,  and  that  it  is  a  sim¬ 
ple  matter.  And  it  is.  All  the  objections  one  hears 
are  just  repetitions  of  what  one  heard  about  the  pas¬ 
sage  of  the  original  pure  food  law:  “That  it  would 
ruin  the  canners,”  “Would  run  the  expense  in  time 
and  trouble  to  such  a  height  that  all  canners  would  be 
driven  out  of  the  business,”  etc.,  etc.  They  really 
thought  so,  but  you  see  what  the  actual  result  has  been. 

The  results  from  this  Name-on-the-Label  clause  will 
be  far  greater,  in  benefits  to  the  whole  canning  indus¬ 
try,  than  anything  that  the  pure  food  law  has  done. 

Dr.  A.  W.  Bitting  is  not  only  one  of  the  world’s 
foremost  food  experts,  chemists  and  bacteriologists,  but 
he  was  formerly  associated  with  Dr.  Wiley  and  Dr. 
Bigelow  at  the  time  the  pure  food  law  was  enacted  in 
1906,  and  has  since  been  a  constant  student  of  and 
friend  of  the  canning  industry.  Writing  us  under  date 
of  May  30th,  he  said : 

“I  have  been  watching  your  position  on  the  new 
Pure  Food  Bill.  It  is  sound.  If  the  present  law 
were  amended  to  require  the  name  of  the  packer 
on  the  label  it  would  effect  more  benefits  than  all 
that  is  proposed  in  the  voluminous  bill.  It  would 
cut  out  most  of  the  low-grade  material,  which  is 
the  real  objective,  and  would  cut  the  cost  of  in¬ 
spection.  .  .  .  Compare  the  work  under  the  Bureau 
of  Animal  Industry  and  see  what  a  difference  is 
due  to  personnel.  The  proposed  law  would  start 
out  with  the  old  handicap.” 

Think  this  question  through  seriously  and  you  will 
not  hesitate  to  try  to  get  this  greatest  advantage  this 
industry  ever  had;  you  will  importune  every  member 


of  the  committee,  as  well  as  your  own  representatives, 
and  turn  Heaven  upside  down  to  get  this  incorporated 
into  the  new  law  before  it  is  passed. 

Would  not  this  requirement  throw  the  whole  ques¬ 
tion  of  labeling  canned  foods  into  utter  confusion?  It 
would  not.  Read  “Better  Profits”  this  week,  and  note 
particularly  the  can  marked  as  Distributor,  with,  how¬ 
ever,  the  canner’s  name.  All  the  successful  canners  in 
the  industry  place  their  names  and  addresses  on  every 
can — except  possibly  some  off-grade  goods.  And  there 
is  the  rub.  And  you  know  it.  But  realize  this :  Until 
this  industry  learns  to  play  absolutely  fair  with  the 
consuming  public,  canned  foods  will  continue  to  be  a 
gamble.  Under  the  clause  as  proposed  you  will  be 
obliged  to  carry  on  every  label  your  name  and  address, 
as  for  instance: 

SMITHTOWN  CANNING  COMPANY 
Smithtown,  Ariz. 

and  if  the  distributor  or  jobber  wishes  his  name  on 
the  label,  it  might  read : 

Especially  Packed  by 

THE  SMITHTOWN  CANNING  COMPANY 
Smithtown,  Ariz. 

For 

THE  JONESBURG  GROCERY  COMPANY 
Greenville,  P.  R. 

Do  you  know  where  the  opposition  comes  from,  and 
what  “scares”  most  canners?  The  fear  that  they  will 
have  to  label  their  off-grades  with  their  true  name  and 
address.  And  they  will.  And  they  should  be  compelled 
to,  if  they  pack  such.  Is  not  the  public  entitled  to  pro¬ 
tection  against  cheating  on  these  low  grades  ?  But  for 
the  love  of  mud,  wake  up!  What  percentage  of  your 
pack  is  such  as  you  are  ashamed  to  put  your  real  name 
on?  Only  a  trifle,  eh?  So  for  “only  a  trifle”  you  per¬ 
mit  your  whole  pack  to  suffer  the  suspicion  of  the  pub¬ 
lic  ;  allow  unscrupulous  buyers  and  brokers  to  use  this 
“trifle”  as  a  hammer  to  beat  down  the  market  prices 
on  all  your  pack ;  in  fact,  allow  this  “trifle”  to  set  the 
market  prices  for  all  your  pack. 

These  off-grades  are  good  food,  or  you  will  not  be 
allowed  to  label  them  or  sell  them,  and  you  should  not 
be.  Under  the  proposed  requirement,  how  long  will 
you  be  in  developing  a  label  which  says,  in  effect,  and 
in  very  plain  language:  “Cooking  or  stewing  (fruits 
and  vegetables) ,  fine  for  making  soups,  sauces,  pies  or 
whatnot.”  When  the  consumers  know  that  they  can 
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buy  such  goods  they  will  take — too  many  of  them  for 
the  good  of  the  industry. 

You  will  never  lose  by  being  honest  and  truthful 
with  your  consuming  public.  And  the  day  is  about 
here  when  you  will  be  forced  to  be,  whether  you  want 
to  be  or  not.  “The  deceptive  label  has  lasted  too  long, 
and  it  must  go.” 

*  *  * 

Edward  a.  KERR  dead — one  of  Baltimore  Can¬ 
ning  Industry’s  best  known  figures  passed  from 
the  stage  Sunday  afternoon.  May  30th — suddenly, 
as  he  watched  a  baseball  game  in  which  one  of  his  sons 
was  playing.  “Eddie”  Kerr  was  more  than  a  local 
figure.  Time  was  when  he  was  a  very  commanding 
figure  throughout  the  entire  industry.  No  man  truly 
loved  the  canned  foods  industry  more  than  he;  no  one 
ever  tried  harder  to  help  it — in  the  quality  and  the 
sanitation  of  the  products ;  in  their  intelligent  labeling ; 
in  real  salesmanship  of  the  output. 

One  of  a  famous  coterie  of  brilliant  young  men. 
taught  the  rudiments  and  the  underlying  principles  of 
canning  by  Martin  Wagner,  a  pioneer  canner  who  made 
famous  Baltimore  canned  foods,  Mr.  Kerr  did  not 
branch  out  into  canning  on  his  own  account  as  did  so 
many  other  Wagner  pupils,  but  remained  to  become 
secretary  of  the  Martin  Wagner  Company,  and  to  help 
build  it  to  the  foremost  position  among  quality  can- 
ners  of  the  country  and  to  perfect  its  manner  of  label¬ 
ing  as  no  other  canner  had  done  up  to  that  time.  A 
dynamo  of  energy  and  ability,  he  set  out  to  build  up 
the  industry  through  its  Associations,  State  and  Na¬ 
tional,  adding  a  most  facile  pen  to  his  personal  labors. 
His  writings,  in  his  own  inimitable  manner,  helped  no 
little  in  speeding  the  upward  progress  of  the  industry. 

In  his  enthusiasm  to  make  canned  foods  better  and 
more  widely  known,  and  as  possibly  the  only  real  adver¬ 
tising  man  among  canners,  he,  in  an  unfortunate  mo¬ 
ment,  yielded  to  the  temptation  to  head  the  National 
Canners  Association’s  ill-starred  and  unfortunate 
Canned  Foods  Advertising  Campaign  launched  in  1920, 
severing  his  Wagner  connection  to  do  so.  The  debacle 
of  that  adventure  is  too  well  known.  Suffice  it  to  say 
he  was  out  in  less  than  two  years,  disillusioned  and 
saddened  and  financially  crippled,  but  many  may  not 
know  that  the  Martin  Wagner  Company,  soon  after 
his  leaving,  ceased  the  production  of  canned  foods. 
They  are  now  making  shipping  cases  at  Wagner  Point, 
under  the  name  of  the  East  Brooklyn  Box  Company. 

In  the  interim  Mr.  Kerr  tried  being  a  canned  foods 
broker,  acting  as  sales  manager  for  other  canners,  etc., 
and  etc.,  until  only  about  two  years  ago  he  went  back 
to  his  old  chair,  but  this  time  no  longer  interested  in 
canned  foods,  except  for  the  paper  cases  his  firm  sold 
to  the  industry. 

“Ned”  Kerr  was  the  very  soul  of  honesty  and  pro¬ 
bity,  and  was  regarded  so  by  every  man  who  knew 
him,  and  that  was  legion  in  this  industry.  What  a  rare 
jewel  men  passed  up  when,  through  no  fault  of  his 
own,  unless  it  was  his  desire  to  do  a  great  thing  for 
the  canned  foods  industry,  he  was  forced  to  start  all 
over  again,  as  if  among  strangers. 

But  he  never  lost  his  courage.  His  smile  and  even 
heartier  laugh  were  always  with  him,  and  he  pulled 
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through,  raising  a  fine  family,  and  lived  to  see  his  two 
oldest  boys,  Edward  and  Joseph,  ordained  Jesuit 
priests  just  a  year  ago;  his  other  boys  in  school  or 
college  or  well  employed;  his  only  daughter  happily 
married;  but  a  fine,  ever  faithful  wife  saddened  by 
his  loss.  His  death  is  attributed  to  a  sudden  heart 
attack,  for  he  seemed  in  his  usual  good  health,  fond 
of  athletics,  given  to  long  walks  into  the  country,  and 
a  most  welcome  visitor  wherever  he  stopped.  His  was 
a  life  of  devotion  to  his  religion,  to  his  business,  to  his 
family,  to  his  fellowman,  to  his  books,  and  to  athletics, 
and  he  will  be  sadly  missed,  his  place  hard  to  fill. 

He  was  the  kind  that  every  man  loved  to  call  friend. 
He  was  my  friend,  your  friend,  the  greatest  friend  of 
the  canning  industry,  and  His  Creator  must  have 
wanted  him  closer,  as  a  friend. 

Baltimore  has  seen  few,  if  any,  funerals  such  as 
his  on  Wednesday,  June  2nd.  In  the  days  and  eve¬ 
nings  before  throngs  constantly  visited  his  home,  not 
great  squads  of  Society  members,  or  Fraternal  com¬ 
mittees,  but  individuals  moved  only  through  affection 
for  the  deceased,  and  when  the  hour  came  for  the 
services  in  the  church  just  across  the  street  from  his 
residence,  half  of  the  crowd  could  not  squeeze  in.  A 
remarkable,  though  late,  tribute  to  one  of  Nature’s 
noblemen. 

• 

PICKRELL  &  CRAIG  COMPANY,  canned  foods  brokers  of 
Louisville,  have  moved  their  Lexington  (Kentucky) 
offices  to  a  newly  acquired  warehouse  at  Rose  and  Vine 
Streets,  Lexington. 

• 

STATEMENTS  based  on  incomplete  or  erroneous  infor¬ 
mation  are  frequently  made  concerning  an  unjusti¬ 
fiably  high  level  of  fertilizer  prices.  In  order  to  make 
available  to  interested  persons  and  organizations  com¬ 
plete  and  authentic  data  on  the  subject,  “Fertilizer 
Prices  and  Price  Indexes”  has  been  compiled  by  the 
National  Fertilizer  Association,  Inc.,  Washington,  D.  C. 
Tables  and  charts  contained  in  the  40-page  report  are 
based  largely  on  compilations  by  Government  agencies, 
and  offer  conclusive  evidence  that  the  fertilizer  indus¬ 
try  over  a  long  period  of  years  has  been  constantly 
working  towards  a  reduction  of  prices,  for  the  best 
interests  of  the  industry  as  well  as  to  American  agri¬ 
culture. 
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CROP  REPORTS 

Reported  Direct  by  CANNERS 

Contribute  your  share  and  keep  this  column  up  to  the  minute. 
We  urge  your  co-operation  and  invite  your  communications. 


PEAS 

EASTMAN,  GA.,  May  31,  1937 — Outlook  fair  to  good ; 
85  per  cent. 

PERRYMAN,  MD.,  June  1,  1937 — Acreage  larger  than 
previous  year.  Weather  has  been  ideal,  apparently. 
Peas  are  hurt  badly ;  infestation  of  Aphis  not  so  great 
in  this  section,  but  vines  are  dying  from  some  unknown 
cause.  The  setback  became  more  noticeable  several 
days  ago.  Crop  is  going  to  be  a  great  disappointment 
here. 

NEW  FREEDOM,  PA.,  June  1,  1937 — In  this  section 
growing  peas  look  fairly  good,  germination  in  most 
(not  all)  cases  was  good.  Moisture  conditions  excel- 
lent.  A  few  fields  show  “thin”  stands.  Think  all  peas 
are  now  in  blossom.  Have  some  pea  lice  on  all  of  our 
peas.  Believe  this  occurs  to  some  extent  every  season, 
but  they  seem  earlier  this  year.  Now  it  just  depends 
on  the  weather  as  to  how  serious  our  damage  from 
Pea  Aphids  becomes ;  hot,  dry  weather  will  mean  seri¬ 
ous  damage.  Our  pack  should  start  June  10th  to  14th. 
South  of  here,  in  Maryland,  Delaware  and  Virginia, 
some  fields  have  been  most  seriously  affected  by  Pea 
Aphids  and  Mosaic.  Many  fields  have  been  plowed 
down — a  total  loss.  A  report  this  morning  from  an 
absolutely  reliable  observer,  who  was  on  the  “Shore” 
all  last  week  until  yesterday,  reports  damage  as  not 
less  than  60  per  cent  as  an  average;  in  other  words, 
the  “Shore”  can  expect  only  a  40  per  cent  pack.  We 
are  just  hoping  the  crop  in  this  section  will  be  mod¬ 
erately  good.  It  cannot  be  a  bumper  crop.  No  one 
can  tell  positively  until  crop  is  being  harvested  and 
canned.  Very  few  canners  are  now  willing  to  quote 
prices.  Naturally,  today’s  prices  are  somewhat  higher 
than  two  weeks  or  more  earlier. 

I  OGDEN,  UTAH,  May  25,  1937 — Sweets :  Weather  con¬ 

ditions  not  favorable  account  of  no  rain  for  some  time. 
Peas  are  up,  but  too  small  for  irrigation.  Plants  are 
not  stooling  like  they  should.  Some  alarm  about 
Aphids.  A  few  canners  have  gone  out  with  future 
prices  that  are  much  lower  than  cost  of  production 
will  prove  to  be.  Too  bad  the  canning  fraternity  are 
unable  to  establish  a  real  substantial,  sound  business 
basis  for  conducting  its  business. 

BEANS 

EASTMAN,  GA.,  May  31,  1937 — Green:  Failure  due 
to  drought ;  no  pack.  Limas :  80  per  cent  of  a  crop  if 
we  get  rain  soon. 


EAST  JORDAN,  MICH.,  June  1,  1937— String  Beans: 
Will  start  to  plant  June  10th.  Due  to  dry  weather 
past  month  there  is  a  considerable  deficiency  in  mois¬ 
ture,  which,  however,  seems  to  be  limited  to  a  radius 
of  60  miles  from  here.  The  balance  of  the  Southern 
Peninsula  has  had  abundant  rain.  Green  acreage  in¬ 
creased  about  50  acres  over  1936.  Understand  that 
Michigan  acreage  is  considerably  larger  on  green  and 
less  on  wax. 

WAYNESVILLE,  N.  c..  May  28,  1937— Acreage  about 
normal;  condition  90  per  cent  at  this  time.  Planting 
has  been  late  for  this  section  on  account  of  cold,  wet 
weather  conditions. 

CODORUS,  PA.,  June  2,  1937 — Planted.  Ground  in 
good  condition. 

WESLACO,  TEXAS,  May  27,  1937— The  spring  pack  is 
now  over.  Pack  was  only  25  per  cent  of  that  antici¬ 
pated. 

OGDEN,  UTAH,  May  25,  1937 — Green  and  Wax :  Con¬ 
siderable  additional  acreage  planted  this  year.  Looks 
as  though  canners  are  going  too  strong. 

CORN 

HOOPESTON,  ILL.,  June  1,  1937 — Acreage  about  same 
as  last  year.  Planting  going  on  schedule  under  favor¬ 
able  moisture  conditions.  Some  replanting  necessary 
due  to  cool  and  wet  weather  at  start. 

PERRYMAN,  MD.,  June  1,  1937 — Acreage  about  the 
same  as  last  season.  Conditions  so  far  excellent.  Looks 
like  a  good  stand  and,  if  nothing  further  develops,  the 
output  should  exceed  last  season.  Planting  still  in 
progress  and  will  continue  up  to  July  1st. 

BLANCHESTER,  OHIO,  June  1, 1937 — About  50  per  cent 
planted  at  this  time.  Season  two  weeks  late. 

CODORUS,  PA.,  June  2,  1937 — Planted.  Ground  in 
good  condition. 

DELTA,  PA.,  May  31,  1937 — Not  all  planted.  Early 
plantings  starting  off  fair.  Need  rain. 

TOMATOES 

EASTMAN,  GA.,  May  31,  1937 — Prospective  yield  75 
per  cent.  Insects  very  bad. 

VALLONIA,  IND.,  June  1,  1937 — About  two  weeks  late. 
Plants  are  going  out,  but  on  account  of  so  much  rain 
all  spring  ground  is  drying  out  fast,  and  unless  we  get 

(Continued  on  page  SJ^) 
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CENSUS  OF  MANUFACTURERS— 1935 

Canned  Vegetables  and  Soups,  Canned  Fruits,  and  Canned  and  Bottled  Juices 
Cases  Packed,  by  Number  and  Size 

by  Department  of  Commerce,  Bureau  of  the  Census,  Washington 

May  26,  1937. 

This  report  supplements  that  issued  March  26,  1937,  under  the  title  “Canned  Vegetables  and  Fruits.” 
The  figures  given  below  cover  production  of  the  specified  commodities  both  in  the  Canning  and  Preserving 
industry  and  (as  secondary  products)  in  other  industries. 


PRODUCTS 

AggrcKatc  number  of  cases . 

Canned  vegetables  and  soups,  total . 

Asparagus  . 

Beans,  baked,  with  pork,  with  sauce . 

Beans,  green  pod . 

Beans,  wax  pod . 

Beans,  lima . 

Beans,  kidney . 

Other  beans . 

Beets  . 

Carrots  . 

Corn  . 

Greens,  other  than  spinach . 

Hominy  . 

Kraut  . . . 

Kraut  juice . 

Peas  . 

Pimientos  . 

Pumpkin  and  squash . 

Rhubarb  . . . 

Spaghetti  . . 

Spinach  . 

Succotash  . 

Sweet  potatoes . 

Tomatoes  . 

Tomato  cocktail . 

Tomato  juice . 

Tomato  paste . 

Tomato  pulp . 

Tomato  sauce . 

Vegetable  puree . 

Vegetables,  mixed . 

Other  canned  vegetables . . . 

Canned  soups . 

Canned  fruits,  canned  and  bottled  juices,  total. 

Apples  . 

Applesauce  . 

Apricots  . 

Blackberries  . 

Blueberries  . 

Cranberries  . 

Loganberries  . 

Raspberries,  black . 

Raspberries,  red . 

Strawberries  . 

Other  berries . 

Cherries,  sour . 

Cherries,  sweet . 

Figs  . 

Fruit  cocktail  and  fruits  for  salad . 

Grapefruit  . 

Olives,  ripe . 

Peaches  . 

Pears  . 

Plums  . 

Prunes  . 

Other  canned  fruit . 

Grape  juice . 

Grapefruit  juice . 

Orange  juice . 

Lemon  juice . . . 

Prune  Juice . 

Other  canned  and  bottled  juices . . . 


Number  of  Cases  of 


Glass  Jars 

No.  1 

No.  2 

No.  2>/j 

No.  3 

No.  10 

Special 

20  ounces 

Over  20 

Total 

size  cans 

size  cans 

size  cans 

size  cans 

size  cans 

size  cans 

and  under 

ounces 

207,988,348 

24,034,843 

80,619,529 

27,366,283 

1,431,614 

23.713,279 

47,679,949 

2,423,611 

820,240 

164,390,781 

19,639,045 

71,472,672 

14,162.882 

1,272,860 

13,224,424 

42,753,291 

1,496,102 

369,505 

2,928,799 

309.421 

842,217 

273,319 

60,948 

203,318 

1,239,669 

17 

17,887,117 

458,163 

1,447,592 

1,244,380 

244,902 

282,780 

14,209,300 

6,678,374 

96,642 

4,360,281 

124,873 

39,123 

922,204 

136,261 

1,200,456 

31,483 

942,192 

1,319 

126,363 

99,108 

1,649,666 

81,326 

1,148,966 

3.567 

3,537 

121,677 

290,703 

1 

2.448,644 

62,193 

1,431,504 

56,844 

12,097 

86,486 

810,420 

1,308,137 

61,422 

441,216 

123,761 

7,074 

66,296 

608,368 

2 

2,436,360 

16,953 

966,663 

640,687 

1,680 

622,412 

106,615 

181,540 

851,894 

29,436 

389,085 

6,286 

34 

211,048 

217,005 

22.052,874 

949,725 

16,866,617 

19,677 

161,033 

1,009,038 

3,038,698 

1 8,286 

175,943 

7,891 

70,843 

72,110 

3,044 

18,314 

3,741 

1,247,944 

41,921 

146,852 

810,458 

39.069 

83,691 

126,063 

4,404,974 

140,446 

588,948 

3,181,737 

52,996 

347,414 

93,433 

119,681 

7,299 

66,559 

23,169 

1,058 

1,862 

18,640 

1,100 

114 

25,143,711 

1,640,908 

19,555,726 

40,787 

85,616 

1,767,413 

2,001,299 

61,963 

712,270 

14,009 

84,142 

10,337 

696,780 

7,002 

1,018,971 

2,606 

114,244 

616,397 

19,320 

266.277 

2,127 

37,378 

1,244 

837 

36,297 

3,414,603 

186,342 

470.498 

62,196 

2.008 

23,941 

2,660.113 

116,033 

4.373 

3,677,490 

190,494 

1.246,994 

1,379,126 

1,262 

606,028 

245,368 

10,218 

262,064 

3,183 

233,226 

800 

11,668 

3,188 

369,948 

9,386 

82,892 

239,050 

3,098 

21,871 

13,651 

26,179,774 

1,676,051 

17,060,846 

4,069,766 

491,333 

2,623,188 

269,732 

9,869 

560,629 

9,736 

16,791 

1,967 

736 

31,700 

100,289 

228,645 

170,776 

11,103,827 

3,167,390 

872,562 

140,383 

2,866 

1,433,025 

4,683,050 

688,638 

116,913 

920,766 

10,082 

66,688 

88,586 

766,401 

2,669,471 

283,426 

33,530 

6.214 

694 

1,521,273 

724,286 

60 

1,609,391 

9,940 

864 

11,768 

23,929 

67,746 

1,231,148 

95,688 

78,329 

864,173 

146,576 

2,264 

148 

601,434 

213,761 

1,409,677 

98,132 

928,987 

451 

67,331 

303,028 

11.748 

3,117,922 

269,876 

936,384 

9,668 

7,351 

43,003 

1,786,438 

76,312 

17,239,074 

9,647,688 

229,198 

864,778 

6,846 

214,626 

6,276,039 

43,597,667 

4,396,798 

9,146,867 

13,202,401 

168,764 

10.488,855 

4,826,668 

927,509 

460,736 

2,062,622 

2,799 

11,877 

17,367 

38,706 

1.968,694 

22,979 

300 

2,426,199 

1,306 

1,863,142 

9,338 

100,102 

171,698 

269,246 

801 

30,667 

3,274,488 

365,334 

66,668 

1,414,254 

254 

1,210,002 

227,976 

471,441 

3,372 

186,778 

136 

268,066 

14,100 

212,488 

60,611 

34 

143,692 

16,207 

2,044 

922,816 

26,666 

28,702 

48,408 

798,680 

21,371 

200,569 

7,282 

118,906 

61,467 

12,920 

5 

307,193 

16,993 

92,067 

191,465 

6,599 

79 

270,451 

14,003 

166,067 

72,600 

17,661 

120 

166,645 

9,914 

83,140 

6,768 

50,029 

16,694 

100 

97,352 

368 

39,414 

64,094 

3,486 

2,407,070 

12,623 

1,226,066 

2,967 

1,136,166 

23,101 

8.157 

660.728 

72,832 

66,877 

238,238 

129,127 

54,666 

99 

299,162 

65,310 

7,464 

48.630 

87,610 

34,653 

46,583 

9,012 

3,090.914 

1,296,816 

157.927 

913,964 

2,098 

227,778 

492,291 

60 

2,956,329 

100,645 

2,439,760 

1,387 

3,213 

411,424 

607.622 

227,781 

7,561 

28,637 

4,134 

133.615 

201,363 

4,316 

316 

11,601,491 

1,181,627 

332,760 

6.740,396 

6,148 

2,867,730 

380,761 

2,080 

4,733.417 

470,431 

446,575 

2,636,119 

1,619 

889,099 

289,666 

18 

285,349 

14,916 

12,613 

161,717 

38 

91,028 

4,843 

200 

1,708,751 

68,875 

12,111 

897,668 

56 

596,340 

134,396 

219 

87 

182.288 

23,036 

5,040 

81,866 

53,472 

17,665 

1,321 

1.216,810 

837,996 

378,816 

2,613,420 

131,249 

1,664,663 

2,723 

2,222 

11,643 

700,930 

959,235 

244,707 

81,130 

146 

40,738 

692,614 

59,518 

1,107 

1,456 

56,265 

700 

62,872 

1,000 

238 

3,264 

27,280 

1,100 

30,000 

60,327 

45,930 

1,969 

2,016 

8,633 

1,790 
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MARYLAND’S  OLDEST  AND  LARGEST  WAREHOUSE  OFFERS 

A  Complete  Service 

For  Canners  without  adequate  warehouse  space: 

5  METROPOLITAN  WAREHOOSES 

3  in  Baltimore,  1  in  Easton,  1  in  Salisbury 
For  Canners  who  have  adequate  warehouse  space: 

A  FIELD  WAREHOUSING  SYSTEM 

providing  the  same  receipts  and  the  same 
financing  as  the  Metropolitan  Warehouses. 

*  Receipts  and  supplemental  warehouse  financing 

©Frmtttal  Olomiiany 

BALTIMORE,  R^uic.  $750,000  MARYLAND 

'  T? _ 10/\0 


CRCO  PEA 


ACHINERY 


Cuts  Packing  Costs 

Such  outstanding  features  as  the  CRCO  Adjustable  Cylinder,  the 
Reeves  Transmission,  the  CRCO  All-Steel  Feeder,  CRCO  Power 
Units  and  the  remarkable  CRCO  Quality  Grader  have  enabled 
canners  to  speed  up  production  with  an  appreciable  lowering  of 
costs.  And  today,  canners  are  recognizing  the  desirability  of 
“going  CRCO  all  the  way”  from  field  dusting  to  the  shipping 
rooms.  It’s  the  accepted  standard  for  quality  production  of 
quality  products  at  the  lowest  possible  operating  costs. 


CRCO  POWER  UNIT 


CRCO  QUALITY  GRADER 


Complete  Line  of  Pea  Canning  Machinery 

Dusters  Field  Boxes  Blanchers 

Sprayers  Washers  Fillers 

Feeders  Trucks  Retorts 

Viners  Conveyors  Controls 

Adjustable  Cylinders  Elevators  Retort  Crates 

Transmissions  Graders  Labelingr  Machines 

Tachometers  Pickinr  Tables  Boxers 

Power  Units  Hoppers  Stitchers 

Cleaners  Quality  Graders  Sealins  Machines 


Send  for  Catalog  of  Pea  Machinery  No.  1 


CRCO  FANCIPAK  VINER 


CHISHOLM  -  RYDER  CO 

NIAGARA  FALLS,  N.  Y. 


Chisholm-Ryder  Co..  Ine.  Chisholm-Ryder  Co..  Inc.  Chisholm-Ryder  Co..  Inc.  Chisholm-Ryder  Co..  Inc. 

SMttle.  Wash.  NiaKsra  Falls.  Canada  Columbus.  Wis.  Indianapolis,  Ind. 

A.  K.  Robins  &  Co..  Inc.  Acme  Foundry  &  Machine  Co.  Jaa.  Q.  Leavitt  ft  Co. 

Baltimore,  Mft  Springfield,  Mo.  Ogden.  Utah 
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The  Insect  Fragment  Count  of  Tomato  Products 

hy  Wm,  H,  Harrison 

Director  Research  Department  Continental  Can  Company 


WHAT  is  the  insect  fragment  count  of  a  tomato 
product?  It  is  the  number  of  fragments  or 
pieces  of  insects,  regardless  of  size  or  shape, 
which  an  analyst  is  able  to  recover  and  see  when  200 
cubic  centimeters  (about  four-tenths  of  a  pint)  of  to¬ 
mato  pulp,  or  its  concentration  equivalent,  are  sub¬ 
jected  to  examination  in  accordance  with  a  specified 
method  of  procedure.  Since  the  number  of  insect  frag¬ 
ments  found  bears  an  approximate  relationship  to  the 
number  of  insects  or  parts  of  insects  which  were  in  the 
stock  at  the  time  it  passed  into  the  pulper,  the  insect 
fragment  count  is  an  index  of  the  care  used  by  the 
manufacturer  in  accepting  tomatoes  and  in  sorting  and 
trimming  them  during  use. 

The  Federal  Food  and  Drugs  Act  specifically  pro¬ 
hibits  interstate  movement  of  a  food  if  it  consists  in 
whole  or  in  part  of  a  filthy,  decomposed,  or  putrid 
animal  or  vegetable  substance.  The  Act  deems  such 
a  food  to  be  adulterated. 

Products  manufactured  from  tomatoes  which  are 
decayed,  moldy,  or  worm  and  insect  infested,  are  held 
to  be  adulterated  if  the  tomatoes  were  used  without 
adequate  rejections  or  if  there  was  inadequacy  of  sort¬ 
ing,  washing,  and  trimming  operations. 

In  many  respects  the  insect  fragment  count  and  mold 
count  are  parallel  determinations.  High  mold  count 
reflects  unacceptable  conditions  with  respect  to  the  use 
of  decayed  and  moldy  fruit,  while  high  insect  fragment 
count  reflects  unsanitary  conditions  with  respect  to  the 
use  of  insect  invaded  fruit. 

Thus,  where  the  food  control  officials  formerly  em¬ 
ployed  but  the  mold  count  as  the  determining  test  for 
the  quality  of  tomato  products  from  the  standpoint  of 
cleanliness,  there  are  now  two  methods  of  about  equal 
reliability.  They  are  so  regarded  by  the  Federal  Food 
and  Drug  Administration,  and  that  Administration  will 
not  hesitate  to  bring  action  on  the  basis  of  excessive 
insect  fragment  count  alone,  should  the  nature  of  the 
samples  justify  it.  It  should  be  understood  that  a  to¬ 
mato  product  is  considered  by  them  to  be  adulterated  if 
it  has  an  excessive  insect  count,  irrespective  of  the 
reasons  for  that  count. 

To  the  question  as  to  whether  the  Food  and  Drug 
Administration  will  continue  to  be  as  active  as  it  has 
been  in  the  past  with  respect  to  the  insect  fragment 
count  in  tomato  products,  I  feel  quite  certain  that  the 
answer  is  yes.  The  policy  appears  to  be  to  make  a 
preliminary  survey  of  the  degree  of  infestation  appear¬ 
ing  in  the  various  tomato  products  producing  districts, 
and  where  conditions  justify  it,  this  preliminary  work 
is  followed  by  more  comprehensive  inspection  of  plant 
practices  and  the  sampling,  either  at  the  factory  or  at 
the  factory  and  during  subsequent  interstate  shipment, 
of  such  packs  as  were  indicated  to  be  of  unacceptable 
quality. 


Brieffy,  the  insect  fragment  test  consists  in  placing 
200  cubic  centimeters  of  a  well  mixed  sample  in  a  flask 
of  approximately  one-half  gallon  capacity.  To  this  is 
added  about  an  ounce  of  gasoline  and  the  mixture  agi¬ 
tated  so  as  to  wet  all  of  the  insect  fragments  with  it. 
(The  gasoline  has  a  definite  affinity  for  the  insect 
fragments  but  not  for  the  vegetable  fibers.)  The  flask 
is  then  filled  with  water  and  allowed  to  stand  until  the 
gasoline  rises,  bringing  the  fragments  with  it.  The 
gasoline  layer  is  then  taken  off  and  filtered  through  a 
rapid  acting  filter  paper.  The  gasoline  passes  through 
and  the  fragments  remain  on  the  paper.  This  is  then 
spread  out  flat  and  carefully  examined  by  means  of  a 
low  power  microscope.  Each  fragment  on  the  paper 
is  then  critically  examined,  and  upon  being  identified  as 
a  bit  of  a  worm  or  a  bit  of  an  insect,  it  is  counted,  and 
the  total  number  of  such  bits  or  fragments  becomes 
the  insect  fragment  count  of  the  sample. 

The  equipment  needed,  other  than  the  microscope,  is 
simple  and  inexpensive.  The  microscope  used  is  known 
as  the  wide-field,  or  Greenough  type.  Such  microscopes 
are  manufactured  by  Zeiss,  Bausch  and  Lomb,  and 
Spencer.  They  cost,  equipped  for  this  work,  about 
$125.00.  All  additional  equipment  needed  can  be  pur- 
cased  for  not  more  than  $25.00.  The  microscope  used 
for  mold  count  is  not  suitable  for  insect  fragment 
counts. 

More  time  and  skill  is  required  for  making  insect 
fragment  determinations  than  is  required  for  mold 
counts.  It  is  difficult  to  complete  the  examination  of  a 
sample  in  less  than  about  one  and  one-half  hours,  and 
since  the  work  is  quite  fatiguing  to  the  eyes,  from  four 
to  five  samples  a  day  is  about  all  the  one  analyst  can 
examine  and  do  good  work.  Based  upon  four  samples 
per  day,  which  is  about  average,  and  a  salary  of  $5.00 
a  day  for  the  analyst,  the  labor  cost  of  an  insect  frag¬ 
ment  count  is  around  $1.25  per  sample. 

While  it  is  desirable  to  have  an  analyst  who  can 
make  daily  checks  of  the  condition  of  the  finished  pulp 
or  other  tomato  product,  the  means  of  preventing  the 
manufacture  of  objectionable  goods  does  not  consist 
in  buying  laboratory  equipment  and  employing  an 
analyst  to  do  the  work.  On  the  contrary,  it  consists 
in  knowing  more  about  the  tomato  crop  being  grown 
for  your  use  and  in  putting  into  practice  such  opera¬ 
tions  as  may  be  required  to  properly  handle  it;  and 
further,  in  installing  such  factory  equipment  as  will 
permit  these  operations  to  be  done  promptly  and 
efficiently. 

Critical  inspection  of  the  tomatoes  will  tell  whether 
or  not  worms  are  present.  If  not,  no  insect  fragment 
counts  are  needed.  On  the  other  hand,  if  they  are 
present,  the  counts  will  tell  how  effective  the  sorting 
and  trimming  operations  have  been,  and  are,  therefore, 
highly  important.  This  statement  is  made  on  the  basis 


Cut  Your  Operating 


Wiik  LA  PORTE  SANITARY  FLEXIRLE 


The  only  filler  today  that  can  be  taken  apart  and  replaced  in  less 
than  one  minute  for  cleaning,  without  the  use  of  tools  (see  picture). 
It  is  specifically  built  for  SOUPS  and  TOMATO  PULP,  small  in  size 
but  with  an  enormous  capacity — with  a  cooker  tank  if  desired. 

HANSEN  CANNING 
MACHINERY  CORP. 

CEDARBURG,  WISCONSIN,  U.S.A. 

California  Representative:  KING  SALES  &  ENGINEERING  CO., 
200-210  First  Street,  San  Francisco,  California 
Intermountain  Representative:  JAMES  Q.  LEAVITT  COMPANY, 

905  First  Security  Bank  Bldg.,  Oaden,  Utah 
1955  First  Avenue  South,  Seattle,  Washington 
Tri-State  Representative:  WM.  T.  HOWETH,  Lewes,  Delaware 


GET  A  FRESH  VIEWPOINT!  on 
CLEANLINESS  and  EFFICIENCY  with  the 

HANSEN 

CORN  and  LIQUID 

FILLER 

Unlimited  Capacity — Speed  equal  to  closing  machine  re¬ 
quirements — No  Foaming  or  spilling — Cylinders  and  Pistons 
are  enclosed — Cans  do  not  overflow  when  filler  stops — 
Automatic  stop-no  can  no  fill — Fill  of  cans  quickly  adjusted 
— Simple  and  durable. 

Few  working  parts,  —  no  valves,  valve  casings,  valve 
plungers,  valve  slides,  or  valve  operating  cams.  All  mechani¬ 
cal  movements  smooth  in  operation.  No  noisy,  jerky  wear 
and  tear  action.  Only  four  gears,  two  alike,  so  constructed 
with  a  high  factor  of  safety  insuring  hard  wear  and  long 
usage. 


SURE  IT’S  A  LA  PORTE 


LOOK  AT  THE  EDGE  BE 


Widen  Your  PROFIT  MARGIN  Avoid  costlyBREAK- 
DOWN  delays  by  installing  A  LA  PORTE  sanitary 
flexible  steel  conveyor  belt. 

It  has  establised  new  standards  of  performance  in  raw 
material  handling,  processing,  packaging,  storing  and 
shipping.  It  cuts  your  operating  costs,  speeds  up  pro¬ 
duction  and  banishes  that  break-down  fear.  Guarante¬ 
ed  sanitary,  acid  and  heat  resistant.  See  Your  MILL 
Supply  House  ...  If  they  can’t  supply  you  write  TO¬ 
DAY  for  full  details  and  prices. 


LA  PORTE  MAT  Cr  MFC.  CO. 

307  Brighton  Street  LA  PORTE  INDIANA 


LA  PORTE 
j  FLEXIBLE 
LONG 
WEARING 

j  STEEL 
I  CONVEYOR  I 
1  BELTS 


CANNERS’ 

RUBBER  APRONS 
RUBBER  GLOVES 
RUBBER  BOOTS 
OILED  APRONS 


Exceptional  qualities  and  decided¬ 
ly  the  lowest  prices  in  the  industry. 
Have  us  send  1937  samples  and 
prices. 


M.  L.  SNYDER  &  SON 

YORK  ST.  east  of  Front,  PHILADEPHIA.  PA. 


Branches;  St.  Louis  ^  San  Francisco  Los  Angeles  A  Seattle 


YOU’RE  RIGHT  THIS 

LA  PORTE 

CONVEYOR  BELT  HAS 
Stepped-Up  PRODUCTION 
Cuf  MAINTENANCE  COSTS 
AND  IS  GIVING  Trouble 
tree  SERVICE 


Besides  Crushed  Corn  will  handle  Liquid  and  Semi-Liquid, 
ground  and  mashed  substances  such  as  Pumpkin,  Succotash  — 
Crushed  Fruits,  Apple  Sauce,  Jams,  Preserves,  Lard,  Molasses 
and  many  other  commodities. 
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of  two  years’  experience  with  the  test,  during  which 
we  have  made  hundreds  of  these  determinations. 

How  free  from  insect  fragments  should  tomato  prod¬ 
ucts  be,  and  what  counts  should  be  used  for  guidance 
in  factory  operations  ?  Unfortunately,  at  this  time  the 
only  figures  available  are  but  indicative  and  are  subject 
to  revision  at  any  time.  They  are  based  upon  the  posi¬ 
tion  which  the  Federal  Food  and  Drug  Administration 
has  taken,  which  position  is  as  follows: 

1.  That  all  commercial  lots  of  tomatoes  may  be  con¬ 
taminated  with  insect  invaded  fruit,  and  the  canner 
should  know  the  degree  of  the  contamination  of  the 
fruit  he  is  purchasing; 

2.  That  he  should  reject  all  which  it  is  not  practicable 
for  him  to  manufacture  into  a  clean  tomato  product; 
and 

3.  That  all  fruit  which  is  run  should  be  so  handled  as 
to  eliminate  all  objectionable  material  insofar  as  that 
is  commercially  practicable. 

It  may  be  well  for  the  manufacturer  of  tomato  prod¬ 
ucts  to  be  happy  over  the  fact  that  there  are  but  a  few 
insects  which  characteristically  invade  tomatoes,  and 
that  the  corn  ear  worm  or  tomato  fruit  worm  is  the 
only  one  which  is  commonly  encountered  throughout 
this  (Central)  area.  The  other  one,  known  as  the 
tomato  pin  worm,  is  rarely  if  ever  troublesome  to 
northern  field  grown  tomatoes. 

The  Com  Ear  Worm  or  Tomato  Fruit  Worin 
The  records  of  the  insect  pest  survey  of  the  United 
States  Bureau  of  Entomology  show  that  no  tomato 
growing  district  can  be  depended  upon  to  be  free  from 
tomato  fruit  worms  in  troublesome  quantities.  The 
pest  has  been  found  to  range  from  southern  Canada 
to  Mexico  and  on  southward  to  Argentina.  It  has  been 
reported  throughout  Europe,  Africa,  and  in  eastern  and 
southern  Asia.  In  the  United  States  it  has  been 
officially  reported  from  Washington  to  Florida  and  from 
Maine  to  California. 

While  in  most  of  the  localities  there  is  a  wide  varia¬ 
tion  from  year  to  year  in  the  abundance  of  these  in¬ 
sects,  it  is  to  be  noted  that  in  general  they  are  more 
prevalent  and  troublesome  in  the  more  southern 
sections. 

In  the  corn  belt  the  tomato  fruit  worm  is  well  known 
to  all  growers  of  corn  and  is  there  called  the  corn  ear 
worm,  the  insect  which  spoils  so  many  good  roasting 
ears  for  the  market  gardener,  and  which  in  many  sea¬ 
sons  greatly  increases  the  cost  of  canning  sweet  corn. 
In  the  tobacco  areas,  where  it  feeds  upon  the  tender 
leaves  of  the  tobacco  plant,  it  is  known  as  the  tobacco 
bud  worm.  Farther  South  it  is  called  the  cotton  boll 
worm.  In  the  extreme  south,  it  has  been  troublesome 
to  growers  of  peas  and  green  beans. 

In  the  principal  tomato  growing  sections,  there  may 
be  three  or  more  broods  each  season,  with  increasing 
numbers  as  the  season  advances.  The  insect  feeds  on 
the  vines  and  fruit  only  while  in  the  caterpiller  stage 
and  during  the  three  weeks  of  growth  through  that 
stage  sheds  its  skeleton-like  skin  several  times.  It  is 
harmless  in  the  other  stages  of  its  life  cycle. 

Tomato  Pin  Worm 

The  tomato  pin  worm,  which  gets  its  name  from  the 
pin  hole  appearance  of  the  burrows  through  which  it 
enters  the  fruit,  is  less  widely  spread  than  is  the  com 


ear  worm.  So  far  as  the  canning  industry  is  affected, 
the  tomato  is  the  only  important  crop  which  it  invades. 
Apparently  it  is  not  troublesome  to  northern  field 
grown  tomatoes,  but  it  has  caused  much  trouble  in 
warmer  climates  and  in  greenhouse  tomato  crops  in 
the  North.  It  also  feeds  upon  the  egg-plant  and  related 
vegetation. 

The  pin-worm  is  but  mildly  migratory.  It  may  be 
transported  to  areas  not  usually  affected  through  either 
green  or  ripe  infested  tomatoes  and  by  the  use  of  in¬ 
fested  plants. 

The  worm  usually  enters  the  fruit  at  the  stem  end 
and  may  do  so  under  the  calyx,  but  may  burrow  into 
the  fruit  at  any  place. 

Fragments  of  cut  worms,  slugs,  the  larvae  of  the 
tomato  tuber  moth  and  gnats  have  been  found  in  to¬ 
mato  products,  but  none  of  these  insects  presents  a 
serious  problem. 

In  some  states,  both  the  corn  ear  worm  and  the 
tomato  pin  worm  have  been  exceptionally  troublesome 
in  lots  of  tomatoes  coming  from  certain  areas.  Last 
year  a  leading  Agricultural  Experiment  Station  con¬ 
ducted  studies  to  determine  whether  certain  of  the 
more  commonly  used  insecticides  could  advantageously 
be  employed  for  controlling  infestation.  Lead  arsenate, 
calcium  arsenate,  cryolite,  and  sodium  fluosilicate  were 
tried.  Since  each  of  these  insecticides  is  toxic  to  man, 
the  use  of  them  obviously  raises  the  question  of  pos¬ 
sible  spray  residue  hazard  in  the  finished  products.  To 
get  definite  information  as  to  such  possibilities,  the 
National  Canners  Association  West  Coast  Laboratory 
made  a  great  many  analyses  of  tomatoes  which  had 
been  systematically  sprayed  with  these  insecticides. 
Examinations  were  made  of  the  fruit  as  delivered  to 
the  cannery  and  also  after  soaking  it  for  30  seconds 
in  a  1  per  cent  solution  of  hydrochloric  acid  followed 
by  the  customary  washing  of  the  tomatoes  in  a  squirrel 
cage  washer  and  also  washing  the  tomatoes  with  water 
but  without  the  acid  treatment.  It  was  found  that 
the  acid  treatment  was  not  necessary  and  that  toma¬ 
toes  which  had  passed  through  a  well  operated  washer 
using  water  alone  were  sufficiently  free  from  lead, 
arsenic,  or  fluorines,  as  the  case  may  be,  to  be  suitable 
for  manufacture  into  the  customary  tomato  products. 

Undoubtedly  entomologists  will  continue  to  make 
progress  in  insect  control  and  our  agriculturalists  affect 
improvements  in  growing  and  harvesting  practices,  but 
until  both  are  definitely  more  effective,  the  canner 
must  meet  the  situation  with  such  methods  as  are  now 
available  to  him. 

Obviously,  if  a  canner  is  so  situated  that  he  is  sup¬ 
plied  with  none  but  insect-free  tomatoes,  he  has  no 
insect  problems  to  consider.  It  appears,  however,  that 
none  is  so  fortunate,  and  that  all  must  give  considera¬ 
tion  to  the  problem  of  working  with  infested  fruit. 

The  use  of  very  heavily  infested  stock  has  been  found 
impracticable.  The  degree  to  which  fruit  may  be  con¬ 
taminated  and  still  be  acceptable  will  depend  entirely 
upon  the  plant  facilities  available,  and  the  practices 
used  in  handling  it.  In  an  important  tomato  canning 
area  which  has  had  some  little  experience  with  worm 
infested  fruit,  a  state  law  and  also  the  machinery  for 
enforcing  it  has  brought  some  relief  from  growers 
who  attempt  to  make  deliveries  of  badly  infested  toma- 
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A  VISIT  TO  THIS  COMPLETE  PUNT  WILL  DEMONSTRATE  HOW  A  PIECE  OF  PAPER  IS  CONVERTED  INTO  A  WORK  OF  ART. 


Lehmann  Printing  and 
Lithographing  Co 
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CALIF. 


Protect  Your 
Anticipated  Profits! 


Do  you  know  how  little  it  costs  to 
INSURE  YOUR  1937  EARNINGS 
against  loss  by  fire  or  wind? 


CANNERS  EXCHANGE  SUBSCRIBERS 
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LANSING  B.  WARNER,  Incorporated 
540  N.  Michigan  Ave.,  CHICAGO,  ILL. 


THE  LEWIS  QUALITY  GRADER 

Move  Lewis  Quality  Graders  into  your  plant 
— and  you  remove  the  three  enemies  of  a  pea 
canner’s  business — Inaccuracy,  Ordinary 
Quality  and  Low  Prices. 

The  Lewis  separates  by  gravity  the  tenderest 
peas  from  the  others  with  amazing  hairline 
accuracy. 

This  machine  is  simple,  compact,  and  easily 
installed. 

Mail  the  coupon  for  full  details  of  this  low- 
priced  quality  Grader. 

Modern  Canning  Equipment  for  All  Food  Products 
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toes.  It  is  an  offense  to  either  deliver  or  to  accept 
tomatoes  which  are  defined  as  not  suitable  for  cannery 
use.  The  definition  of  such  tomatoes  includes  deliv¬ 
eries  containing  more  than  10  per  cent  worm  damaged 
fruit.  Perhaps  a  10  per  cent  limit  for  unacceptable 
fruit  is  too  high,  as  all  worm-invaded  material  must 
be  trimmed  away.  The  resulting  shrinkage  and  labor 
costs  may  at  times  render  it  unprofitable  to  operate 
with  such  fruit.  Vacated  worm  holes  must  be  consid¬ 
ered,  as  they  have  been  found  to  contain  insect  debris. 
Such  holes  may  also  be  occupied  by  smaller  insects. 

There  is  nothing  new  that  can  be  suggested  for  han¬ 
dling  worm  infested  tomatoes  in  the  plant.  Efficiency 
boils  itself  down  to  the  best  methods  of  washing,  of 
sorting,  and  using  the  knife. 

It  is  a  sound  business  principle  to  keep  the  invest¬ 
ment  in  plant  equipment  as  low  as  is  practicable,  but 
it  is  not  sound  business  to  so  minimize  investment  that 
facilities  are  not  available  to  properly  handle  infested 
tomatoes  when  such  are  the  only  stocks  available  or 
for  some  other  reason  it  is  a  good  policy  to  run  them. 
It  would  seem  that  safety  lies  in  anticipating  the  worst 
conditions  which  may  be  met  within  the  growing  ter¬ 
ritory  and  equipping  the  plant  accordingly.  It  may  be 
too  late  to  put  in  additional  equipment  after  it  has  been 
discovered  that  your  tomatoes  are  badly  infested,  in 
which  case  you  will  have  to  either  run  infested  toma¬ 
toes  or  shut  down. 

Dry  sorting  is  advisable  when  the  tomatoes  are  bad. 
Eight  to  ten  feet  of  dry  sorting  belt  should  be  installed 
in  the  line  so  it  is  available  for  use  when  needed. 

Most  washers  may  be  criticized  because  the  water  is 
not  delivered  to  the  nozzles  at  a  sufficiently  high  pres¬ 
sure.  It  should  be  under  at  least  forty  pounds.  It  is 
better  to  have  it  at  seventy.  There  should  be  a  pres¬ 
sure  gauge  on  the  water  main  near  the  washer. 
Usually  sufficient  pressure  cannot  be  maintained  with¬ 
out  a  booster  pump  at  the  washer.  A  centrifugal  pump 
driven  by  a  three  to  five  hor.sepower  motor  will  do  the 
trick. 

Sorting  belts  should  never  run  at  greater  speed  than 
25  feet  to  the  minute.  Better  to  have  it  at  20  feet. 
Don’t  guess — time  it.  Twenty  inches  is  the  ideal  width. 
There  is  an  honest  difference  of  opinion  as  to  the  best 
mechanical  arrangement  for  inspecting  and  sorting  to¬ 
matoes.  The  straight-away  belt,  where  only  unsound 
fruit  is  removed  and  where  the  tomatoes  pass  under 
the  observation  of  numerous  inspectors  and,  therefore, 
reinspected  several  times,  has  many  endorsers,  as  does 
also  the  belt  systems  where  all  fruit  has  to  be  lifted 
and  either  placed  on  a  belt  carrying  only  sound  fruit 
into  the  line  or  lifted  off  to  pans,  bins,  or  to  a  third 
conveyor  carrying  unsound  fruit  to  the  trimmers. 
Most  straight-away  belts  are  subject  to  the  criticism 
that  the  fruit  may  not  be  turned  and,  therefore,  only 
about  25  per  cent  of  the  surface  area  exposed  to  the 
vision  of  the  inspectors.  The  roller  conveyors,  which 
turn  fruit,  are  free  from  this  criticism.  However,  such 
conveyor  should  be  operated  at  a  speed  which  will  not 
convey  the  fruit  much  faster  than  20  feet  per  minute. 
In  general,  preference  seems  to  be  for  a  system  which 
requires  the  lifting  of  all  fruit.  It  should  be  pointed 
out,  however,  that  this  system  is  objectionable  unless 


an  inspection  of  the  entire  surface  of  the  fruit  is  made 
at  the  time  it  is  lifted. 

Regardless  of  the  system  used  on  straight  line  belts, 
the  more  experienced  and  efficient  inspectors  should 
be  used  at  the  back  end  and  the  less  experienced  ones 
at  the  front  end.  The  sorters  and  the  trimmers  should 
be  under  the  direct  supervision  of  an  active,  alert,  and 
competent  supervisor,  whose  duties  are  to  properly 
school  the  sorters  and  trimmers  and  to  check  con¬ 
stantly  the  effectiveness  of  their  work. 

The  amount  of  light  on  the  sorting  belt  should  be 
measured.  The  company  which  supplies  you  with  light 
and  power  will  do  this  for  you.  Thirty-five-foot  can¬ 
dles  should  be  minimum;  75  is  not  too  much.  The 
light  should  be  directed  upon  the  sorting  belt  and  not 
be  permitted  to  shine  into  the  eyes  of  the  operators. 
Trimming  belts  and  tables  should  be  similarly  lighted. 

Never  allow  sorters  to  trim  or  trimmers  to  sort. 
Both  need  the  best  supervision  that  can  be  given  them. 

Do  not  run  a  mixture  of  good  and  bad  tomatoes. 
If  poor  stocks  are  to  be  run,  make  a  separate  run  of 
them,  so  as  to  be  assured  they  receive  all  needed  care. 

Code  all  runs.  Be  sure  that  lots  made  from  excep¬ 
tionally  good,  average,  poor,  and  bad  stock  are  dis¬ 
tinctly  coded.  In  event  of  trouble,  this  precaution 
may  save  many  times  its  cost. 

Finally,  don’t  get  scared  to  death  of  the  corn  ear 
worm,  but  study  carefully  what  you  can  do  to  com¬ 
bat  it. 

• 

FERTILIZER  MANUFACTURERS  WILL 
CONVENE  JUNE  7th,  8th,  AND  9th 

Washington,  D.  C.,  May  31,  1937. 

ERTILIZER  manufacturers  will  hold  their  13th  An¬ 
nual  Convention  at  White  Sulphur  Springs,  W.  Va,. 
on  June  7th,  8th,  and  9th,  according  to  an  announce¬ 
ment  made  by  Charles  J.  Brand,  Executive  Secretary 
and  Treasurer  of  The  National  Fertilizer  Association. 
A.  D.  Strobhar,  Savannah,  Ga.,  President  of  the 
Association,  will  preside.  W.  T.  Wright,  Norfolk,  Va., 
is  Vice-President. 

The  Program  includes  several  speakers  of  national 
reputation  in  their  respective  fields.  A  majority  of  the 
speakers  will  discuss  the  problems  of  the  farmer, 
instead  of  those  of  the  fertilizer  manufacturer.  This 
is  because  fertilizer  manufacturers  have  learned 
through  long  experience  that  it  pays  to  know  their 
customers,  and  to  help  them  by  giving  them  the  latest 
information  and  sound  advice  on  fertilizer  use. 

June  30th  will  mark  the  end  of  a  fiscal  year  in  the 
industry  which,  according  to  present  indications,  will 
approach  or  exceed  the  all-time  consumption  peak 
reached  in  1930.  The  expected  total  sale  of  over  8,- 
000,000  tons  represents  an  increase  of  about  25  per 
cent  over  last  year.  Increased  farm  income,  the  Agri¬ 
cultural  Concervation  Program,  and  consistently  low 
fertilizer  prices  are  credited  with  causing  the  sales 
expansion.  U.  S.  Department  of  Agricultural  figures 
show  that,  while  farmers  now  pay  132  per  cent  of 
pre-war  prices  for  all  commodities,  they  pay  only  102 
per  cent  for  fertilizer.  Moreover,  they  receive  130  per 
cent  of  pre-war  prices  for  their  products. 
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Canners!  Picklers! 

Here  are  ideal  seeds! 


For  34  years  .  .  .  Woodruff  has 
been  growing  and  selling  selected 
vegetable  seeds  ...  for  color .  .  . 
shape  .  .  .  flavor  .  .  .  texture  .  .  . 
and  high  yielding  quality! 

For  34  years  .  . .  Woodruff  has 
produced  dependable  seeds  for 
particular  canners  and  picklers! 

For  34  years  Woodruff  has  given 
prompt  shipment  or  future  delivery 
. .  .  from  branches  located  to  give 
quick  service  . .  .  everything  for 
canners  and  picklers  ...  in  fact,  a 


F.  H.  WOODRUFF  &  SONS 

Milford,  Connecticut 

Branches  and  Shipping  Points:  Sacramento,  Califs  Rocky  Ford,  Colo^  Milford, 
Conn.,  Atlanta,  Ga.,  Toledo,  Ohio,  Mercedes,  Tex.,  Basin,  Wyo.,  Bellerose,  L.  I.,  N.  Y. 


complete  line  of  seeds  at  all  ware¬ 
houses! 

For  34  years . . .  Woodruff's  has 
been  the  sign  of  good  seeds! 

For  seeds .  . .  selection  . .  .  service 
.  . .  specify  Woodruff! 


The  Feeder  That  Saves  Peas 

Improves  Quality — Decreases  Breakage 
Increases  the  Capacity  oF  the  Viner 


No  viner  can  do  satisfactory  work  when  its  beaters 
are  oblised  to  work  on  heavy  mats  or  bunches  of 
vines. 


Separation  of  the  vines  by  the  feeder  is,  therefore^ 
essential  to  best  results. 


Hamachek  Ideal  Viner  Feeders  with  distributors  are 
the  only  feeders  that  thoroughly  separate  the  vines. 
The  savings  effected  over  the  use  of  any  other  viner 
feeder,  are  so  large  that  it  is  not  unusual  to  hear 
pea  packers  say  that  Ideal  Viner  Feeders  more  than 
save  their  cost  each  season. 


O  Can  be  installed  i\ 
on  any  viner.  Every- 
thing  needed  for  a 
complete  installa-  S 
tion  is  furnished.  a 


FRANK  HAMACHEK  MACHINE  CO. 

urmf  itc  t  urt'rs  of  Vtners,  Viner  Feeders,  Ensilage  Distributors  and  C/iain  Ad  justers 

KEWAUNEE,  WISCONSIN 
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FUTURES 

AS  AN  IOWA  CANNER  SEES  THEM 

Copy  of  a  Letter  Written  to  a  Financial  Journal  in  the  East 

by  a  Prominent  Iowa  Canner,  in  Response  to  a  Request 
as  to  How  He  Views  the  Canners’  Problems. 

Dear  Mr. - : 

I  have  before  me  your  letter  of  May  13th.  I  have 
delayed  somewhat  in  answering  same,  thinking  each 
day  we  might  make  more  progress  with  our  planting 
season  and  could  give  you  a  little  better  story  as  to 
the  outlook  of  the  canning  industry  this  year.  How¬ 
ever,  I  might  state  that  it  is  rather  difficult  I  think  for 
anyone  to  give  an  opinion  as  to  the  outlook  for  the 
canning  industry  in  1937  at  this  time.  One  might 
vsay  what  he  would  do  if  such  and  such  were  the  case, 
if  the  acreage  planted  amounted  to  a  certain  total, 
and  if  the  pack  amounted  to  15,000,000  cases  or  20,- 
000,000  cases,  as  to  what  he  might  do;  but  if  there  is 
any  one  business  where  less  is  known  about  it,  at  this 
time  of  the  year,  than  that  of  the  canning  business, 

I  do  not  know  what  it  could  be,  unless  it  would  be  other 
crops  such  as  cotton,  etc.,  that  are  to  be  grown  for 
delivery  in  the  fall. 

Personally,  I  have  given  up  any  thought  as  to  the 
probable  outcome  of  any  one  packing  season.  Anyone, 
who  has  been  in  the  canning  business  for  any  length  of 
time  at  all  finds  it  difficult  to  determine  the  final  out¬ 
come  until  the  goods  are  packed,  sold  and  delivered. 

I  venture  to  say  that  nearly  every  canner  in  the 
country  has,  no  doubt,  sold  some  portion  of  his  1937 
pack  as  futures.  However,  the  case  is  just  the  opposite 
with  me.  To  date  I  have  not  sold  one  single  case  of 
any  item  that  we  pack  as  futures.  One  might  think 
that  with  a  canner  operating  as  I  do,  six  factories 
packing  sweet  corn,  tomatoes,  beans,  and  pumpkin, 
why  he  would  not  sell  futures.  I  shall  try  to  give  you 
my  reasons. 

The  main  reason  that  I  do  not  sell  futures  or  even 
care  to  sell  futures,  is  because  at  the  present  time  there 
is  not  a  sales  contract  existing  between  buyer  and  seller 
that  will  hold  water.  Or,  in  other  words,  that  is  worth 
the  paper  it  is  written  on.  For  years  it  has  been  an 
unw’ritten  rule  amongst  the  canners  and  buyers  that  in 
the  event  that  the  price  at  time  of  delivery  of  canned 
foods  was  lower  than  the  price  referred  to  at  the  time 
the  sale  was  made,  the  canner  must  automatically  re¬ 
duce  his  price  to  the  market  at  delivery  date.  On  the 
other  hand,  if  the  price  on  delivery  date  was  higher 
than  that  mentioned  in  the  contract  at  the  time  the 
sale  was  made,  the  seller  must  automatically  deliver 
the  goods  at  the  price  mentioned  in  the  sales  contract. 
This  same  condition  prevails  today.  Therefore,  why 
should  one  go  to  all  the  bother  and  extra  work  and 
expense  involved  in  selling  a  large  anticipated  pack  at 
say  a  price  of  75c  today,  when  not  one  of  these  sales, 
in  the  event  we  have  a  large  pack  and  the  price  is 
reduced,  will  stick  at  time  of  delivery.  In  other  words, 
if  I  sell  goods  today  at  75c,  77V2C,  or  80c  per  dozen, 
or  whatever  the  prevailing  future  market  price  might 
be,  and  then  at  time  of  delivery  the  price  is  2VaC  to  5c 


per  dozen  less  than  the  price  mentioned  in  the  future 
sales  contract,  the  buyer  refuses  to  take  the  goods  un¬ 
less  I  meet  that  lower  market  price.  Or,  on  the  other 
hand,  let  us  say  that  we  sold  futures  at  75c.  We  have 
a  drought  or  a  cold,  wet  season,  or  an  early  frost,  or 
a  lot  of  damage  by  worms,  especially  to  corn,  and  the 
pack  is  cut  very  short.  New  pack  goods  are  worth  say 
85c  to  90c  per  dozen,  at  time  of  delivery.  What  hap¬ 
pens?  Buyer  expects  the  canner  to  deliver  every  case 
of  goods  at  his  future  purchase  price.  So  this  year, 
not  knowing  what  our  acreage  is  going  to  be,  and 
what  we  might  finally  have  to  pay  for  our  corn,  as 
we  are  buying  on  a  sliding  scale,  comparable  to  that 
of  the  price  of  1937  field  corn,  and  not  having  any 
idea  as  to  labor  troubles  and  additional  wages  we 
might  experience,  and  not  knowing  what  the  size  of 
the  pack  will  be  on  account  of  likely  damage  by  too 
much  rain,  or  by  too  much  heat,  or  by  an  early  frost, 
or  by  grasshoppers,  by  worms,  we  felt  that  we  would 
be  better  off  not  to  sell  any  futures  whatsoever.  I  am 
still  of  this  opinion.  This  is  why  I  cannot  give  any 
forward  outlook  regarding  the  canning  industry  in 
1937. 

I  might  state  that  our  acreage  on  beans,  sweet  corn 
and  tomatoes  has  been  mighty  hard  to  secure  in  face 
of  the  high  price  being  paid  for  cash  field  corn.  This 
being  primarily  a  field  corn  growing  section.  Our  bean 
acreage  is  about  60  of  that  which  we  hoped  to  secure 
this  year.  Tomato  acreage  about  50%.  Our  sweet 
corn  acreage  about  80  V' .  Yet,  if  this  same  condition 
prevails  elsewhere  and  all  the  packers  were  having  the 
same  experience  as  we  are,  there  is  no  doubt  but  what 
we  would  all  be  better  off  and  see  a  more  stable  and 
stronger  market  than  if  everybody  secured  all  the  acre¬ 
age  they  wanted  and  had  an  over-production,  which 
would  result  in  disasterous  prices  and  terrible  losses 
for  every  canner. 

It  is  true  that  most  canners’  stocks  are  low,  and 
while  I  realize  that  the  canner  must  carry  the  load 
now  for  twelve  months  and  market  his  goods  over  a 
year’s  time  instead  of  expecting  buyers  to  take  delivery 
within  three  months  after  pack  I  also  realize  that 
the  canner  should  be  in  position  to  sell  his  goods  at  a 
fair  margin  of  profit  and  perhaps  a  little  extra  for 
carrying  charges,  worked  out  in  accordance  with  the 
length  of  time  he  is  required  to  carry  the  goods  for 
the  jobber. 

Our  acreage  is  all  contracted  in  advance  of  planting 
season.  The  seed  is  supplied  by  us  to  the  growers 
at  cost  and  there  is  no  outside  acreage  to  be  purchased 
from  growers  at  canning  time,  such  as  you  will  find 
in  the  Delaware  section  on  tomatoes.  Therefore,  our 
price  is  set  in  the  winter  or  spring  preceding  the  plant¬ 
ing  season  and  there  is  no  change  for  that  year. 

However,  this  year  I  am  using  a  different  kind  of 
contract  than  we  have  ever  used  heretofore.  I  do  not 
know  of  anyone  else  using  this.  We  realize  it  would 
be  necessary  to  do  something  so  that  our  growers 
would  feel  that  we  were  trying  to  do  the  fair  thing 
by  them  so  we  adopted  the  plan  of  guaranteeing  our 
growers  $7.00  per  ton  for  sweet  corn  snapped  in  the 
husks  in  canning  condition,  which  price  they  are  to 
receive  on  our  regular  October  payment  date,  no  matter 
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“/t  has  everything  with  half  the  parts” 

WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 

Westminster,  Maryland,  U.S.A. 

DOMESTIC  DISTBIBUTORS — A.  K.  Robina  &  Company,  Inc.,  Baltimore, 
Md.;  Chisholm-Ryder  Company,  Inc.,  Niagua  Falls,  N.  Y.;  ^rlin  Chajj- 
man  Company,  Berlin,  Wis.;  Willard  Machinery  Company,  Los  Angeles, 
Calif.;  Duncan  Equipment  &  Supply  Co.,  Seattle,  Wash. 

CANADIAN  DISTRIBUTOR — ^The  Brown  Boggs  Foundry  &  Machine  Co., 
Ltd.,  Hamilton,  Canada. 

FOREIGN  DISTRIBUTOR — Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  manufacturers  for  Continental  Europe. 


Kyler  Labeling  Machine 

Quickly  adjusted  for  wide  range  of  can  sizes 


MODERN  # 

DESIGNS 


to  meet  your  trade  requirements. 

=ui 


and  GREATER  REPUTATION 


(Sprague*Sells  Division)  HOOPESTON,  ILL. 

Please  send  me 


□  Full  details  of  the  Hand  Pack  Filler. 

□  Your  complete  General  Catalog  No.  400. 


I  Address 


PRICES 


Hand  Pack  Filler 


PI  EDMONT  LABELCOM  PAN  V 


I N C OR PO RATED 

DESIGNERS  '  '  LITHOGRAPHERS 


BEDFORD 


when  you  employ  the  Sprague-Sells  Hand  Pack  Filler. 
This  machine  steps  up  the  quality  of  your  pack  to  an 
astonishing  degree,  which  commands  premium  prices 
and  more  firmly  intrenches  you  in  the  buyer’s  mind  as 
a  packer  of  outstanding  quality  products. 

If  you  pack  Tomatoes,  Sauerkraut,  String  Beans,  Peas, 
Beets,  Fruits,  Berries,  Pickles,  Fish  Flakes,  Macaroni, 
Chunky  Meats,  Cocoanut  or  similar  products,  you’ll 
find  the  Sprague-Sells  Hand  Pack  Filler  a  highly  profit¬ 
able  machine. 

Full  details  of  the  Hand  Pack  Filler  will  be  gladly  sent 
you  on  request.  Mail  the  coupon  today. 

Modern  Canning  Equipment  for  All  Food  Products 


Sprague-Sells  Division 

HOOPESTON,  ILLINOIS 
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what  price  1937  field  corn  might  be  selling  for.  How¬ 
ever,  in  the  event  the  1937  price  of  field  com  is  selling 
for  more  than  70c  per  bushel,  on  December  1,  1937, 
then  our  growers  are  to  receive  additional  pay  on  the 
basis  of  $1.00  per  ton  for  each  ten  cents  per  bushel  over 
the  70c  price,  with  a  limit  of  $10.00  per  ton.  It  makes 
no  difference  how  far  below  70c  per  bushel  the  price 
of  field  corn  goes,  our  growers  still  get  the  $7.00 
guarantee. 

I  trust,  Ralph,  that  you  will  not  get  bored  with  this 
long  letter.  However,  I  have  tried  to  give  you  detailed 


reasons  why  I  look  at  the  situation  as  I  do  and  I  have 
yet  to  find  any  single  canner,  jobber,  or  anyone  con¬ 
nected  with  the  business,  to  differ  with  my  line  of 
reasoning  this  year.  However,  they  are  all  doing 
practically  the  opposite.  That  is,  selling  futures  at 
ridicuously  low  prices  which  figures  out  to  be  right  at 
cost  and  will  worry  about  what  happens  later  on.  I 
have  decided  to  worry  about  it  only  once.  That  is,  to 
sell  it  after  I  get  it  for  what  it  is  worth. 

With  the  writer’s  best  wishes,  I  am 
Very  truly  yours. 


PACIFIC  SALMON  PACK,  1936 

Summary 

BUREAU  OF  FISHERIES,  DEPARTMENT  OF  COMMERCE 
Frank  T.  Bell,  Commissioner 
DIVISION  OF  FISHERY  INDUSTRIES 
R.  H.  Fiedler,  Chief 

Note — Pack  shown  on  the  basis  of  U8  one-pound  cans  to  the  case. 


Blueback, 

Chinook 

Red,  or 

Silver 

Humpback 

Chum 

Steelhead 

Districts 

or  King 

Sockeye 

or  Coho 

or  Pink 

or  K eta 

Trout 

Total 

Alaska: 

Cases 

Cases 

Cases 

Cases 

Cases 

Cases 

Cases 

Southeastern  . 

20,505 

218,007 

134,722 

2,925,144 

778,339 

4,076,717 

Central  . 

27,073 

856,829 

86,007 

1,603,584 

296,188 

2,869,681 

Western  . 

4,306 

1,427'706 

1,571 

31,066 

26'556 

1,491,205 

Total  . . 

51,884 

2,502,542 

222,300 

4,559,794 

1,101,083 

8,437,603 

Pacific  Coast  States: 

Puget  Sound  . 

5,761 

59,884 

30,637 

170 

86,117 

182,569 

Washington  Coast  . 

249 

713 

1,386 

16,038 

18,386 

Columbia  River  and  Oregon  Coast’ . 

.  220,257 

8,088 

37,273 

41,719 

19,282 

326,619 

Total  . 

.  226,267 

68,685 

69,296 

170 

143,874 

19,282 

527,574 

Total  United  States  and  Alaska... 

.  278,151 

2,571,227 

291,596 

4,559,964 

1,244,957 

19,282 

8,965,177 

British  Columbia 

District  No.  1: 

Fraser  River  and  Howe  Sound . 

.  16,014 

165,652 

71,890 

23,842 

188,538 

6 

465,942 

District  No.  2: 

Naas  River  . 

945 

24,137 

8,439 

60,582 

16,504 

496 

111,103 

Skeena  River  . 

5,773 

97,823 

55,198 

178,299 

36,892 

33 

374,018 

Rivers  Inlet  . . 

566 

32,000 

7,550 

17,197 

10,817 

18 

68,148 

Smiths  Inlet  . 

28 

10,803 

133 

57 

104 

36 

11,161 

Central  Areas  and  Queen  Charlotte 

Islands’  . 

1,068 

32,399 

51,937 

254,127 

161,512 

374 

501,417 

District  No.  3 . 

5,459 

52,210 

50,914 

57,428 

183,120 

105 

349,236 

Total  . 

29,853 

415,024 

246,061 

591,532 

597,487 

1,068 

1,881,025 

Siberia : 

. 

Soviet  production’  . 

2,820 

102,982 

39,237 

197,462 

244,583 

587,084 

Japanese  production’  . 

9,343 

339,354 

93,776 

639,393 

1,081,866 

Total  . 

12,163 

442,336 

133,013 

836,855 

244,583 

1,668,950 

Japan’  . 

6,088 

458,594 

168,990 

568,506 

3,093 

1,205,271 

Grand  Total  . 

326^255 

3,887’l81 

839’660 

6,556'857 

2,090'l20 

20,350 

13>20‘423 

’Data  combined  to  avoid  disclosure  of  private  enterprise. 

“Data  furnished  by  the  Department  of  Fisheries,  Vancouver,  B.  C. 

®  Includes  balance  of  canneries  in  Northern  District. 

’Information  furnished  by  Soviet  Embassy,  Washington,  D.  C. 

“Data  furnished  by  Mitsubishi  Shoji  Kaisha,  Ltd.,  Seattle,  Wash.  Includes  production  to  September  1,  1936,  only.  It  is  not 
believed  that  any  considerable  production  occurred  after  that  date.  I 
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THIS  INDIANA  PULPED  <425!! 

F.  O.  B.  Indianapolis 

STURDY  *  DEPENDABLE  *  STANDARD  CONSTRUCTION 


Operates  with  5  h.p.  motor  and  has  capaeity  for  350  to  400  hushels  of  scalded  tomatoes 
per  hour.  Monel  Metal  screen  and  tobin  bronze  shaft  at  only  $31.00  additional. 


★  Height  42|".  Width  26".  Length  52J". 
Crated  weight  450  Ihs. 

Coim>are  the  Indiana  Pulper  with  the  old  Buck- 
lin  Cyclone  type  of  machine — modernized,  but 
basically  the  same — without  its  stationary  screen 
and  utter  lack  of  sanitary  features. 


★  This  genuine  Indiana  Pulper  (Junior  Size)  for  the  capacity  it  affords  is  the 
best  pulper  ‘.‘buy”  available.  It  has  a  greater  capacity  than  any  similar  ma¬ 
chine  selling  at  a  higher  price— is  more  sanitary,  more  easily  cleaned— and  will 
give  perfect  service  for  many  seasons  with  little  or  no  upkeep.  Average  life 
of  screens  FIVE  years.  Many  machines  have  operated  with  same  screens  for 
ten  years  or  longer. 


The  dis-assemhled  view  shows  how  well,  how  quickly  and  how  easily  ma¬ 
chine  can  he  cleaned.  Screens  instantly  removed — leaving  every  part  of  ma¬ 
chine  skeleton  open  for  cleaning — instantly  replaced.  Complete  screen  changes 

can  be  made  by  removing  and  replacing  a  few 
rivets.  Indiana  Pulpers  do  not  have  to  be  taken 
apart  to  make  screen  changes. 


If  this  size  Indiana  Pulper  will  give  you  maxi¬ 
mum  capacity  required — 350  to  400  bushels  scalded 
tomatoes  per  hour — don’t  wait,  but  wire  order  now. 


F.  H.  LANGSENKAMP  COMPANY,  INDIANAPOLIS,  IND. 


A  MONEY-MAKER 


THE  UNITED  COMPANY 

Westminster,  Maryland 


Corn  costs  money.  Labor  costs  money. 
The  new  Husker  (right)  will  pay  for  itself 
quickly  from  the  savings  of  corn  alone.  It  can 
halve  the  husking  labor  cost.  It  lowers  other 
operating  and  the  maintenance  costs  too. 


For  information  regard¬ 
ing  Husker  and 
CUTTER  (both  built  by 
Rockford  Drilling  Ma¬ 
chine  Division  of  Borg- 
Warner  Corporation  at 
Rockford,  Illinois),  or  about 
the  ^iic  Method  of  Can¬ 
ning  Whole-grain  Corn, 
write 
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SUBMITTING  THE  EVIDENCE 

By  "BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 


The  Editorial,  “Evil  Days  or  Better  Days”,  May 
24th  in  The  Canning  Trade,  should  be  read,  re-read 
and  remembered.  Surely  the  time  will  come  when 
the  many  benefits  to  be  gained  by  the  canning  trade 
(when  such  labeling  as  it  stands  for  has  been  adopted) 
will  be  so  apparent  to  all  that  the  program  will  be  car¬ 
ried  forward  vigorously.  In  the  meantime.  The  Su¬ 
preme  Architect  alone  knows  when  this  will  be,  so  let’s 
see  what  is  being  done  today,  not  so  much  along  lines  as 
laid  out  by  individuals  who  ought  to  have  their  best 
interests  at  heart.  I  noted  in  a  retail  grocery  store 
today  several  cans  of  peas  in  a  section  devoted  to 
canned  vegetables.  Starting  up  the  price  range  I  saw  a 
303  can,  provided  to  meet  competition,  marked  to  sell 
at  a  dime.  The  front  panel  of  the  label  carried  the  con¬ 
ventional  vignette  of  peas  in  the  pod  pendant  from  a 
spray  of  pea  vines.  On  the  reverse  of  the  label  we  saw 
nothing  except  a  mythical  field  filled  with  giant  some¬ 
thing  or  others,  resembling  nothing  on  this  earth 
except  an  artist’s  dream.  The  label  carried  the  legend, 
“Distributed  by”  and  the  name  of  the  canner  followed. 

The  price  on  the  next  can  examined  jumped  from  ten 
cents  for  a  303  can  to  17  cents  for  a  full  size  number 
two.  The  label  was  a  little  more  ornate  and  it  told  us 
the  peas  contained  therein  were  assorted  sizes,  tender 
and  sweet.  It  is  not  surprising  that  no  more  was  said 
as  the  label  was  designed  to  cover  the  can,  and  for  that 
purpose  alone.  Leaders  in  the  line  carry  more  infor¬ 
mation,  are  advertised  and  really  cause  the  factory 
packing  them  to  stand  out  as  one  whose  policies  are  to 
be  followed  whenever  possible. 

The  third  can  picked  up  sold  for  seventeen  cents  also. 
The  label  was  nicely  varnished,  the  vignette  on  front 
and  back  of  the  label  was  the  same,  the  label  carried  the 
name  of  the  canner,  of  course,  and  in  addition  a  sales 
slogan  worth  but  little  as  it  has  never  been  supported 
with  advertising  to  make  it  worth  anything.  The  con¬ 
tents,  so  the  label  told  us,  were  Early  June  Peas,  the 
size  was  left  to  our  imagination  unless  we  wished  to 
spend  seventeen  cents  to  have  our  curiosity  satisfied! 

Nineteen  cents  was  the  retail  price  of  the  next  can 
of  two  size  peas  we  looked  at.  The  label  introducing 
them  to  the  consumer  was  ornate  enough  to  satisfy  one 
filled  with  visions  of  grandeur  since  listening  to  the 
Coronation.  The  description  on  the  label  read,  “Extra 
Sifted,”  the  reverse  carried  the  additional  information 
that  the  contents  were  size  2.  I  can  understand  this 
as  conscientious  canners  adopting  the  size  description 
of  peas  often  wish  to  carry  along,  too,  their  individual 
designation  of  sizes.  This  label  also  carried  a  slogan 
tieing  up  directly  with  the  brand  name.  As  might  be 


expected,  this  label  also  provided  two  receipes,  one 
for  buttered  peas,  and  another  for  creamed  peas. 

One  can  was  left  in  the  pea  section,  a  small  8  ounce 
can  selling  at  retail  for  ten  cents,  and  we  looked  at  it  in 
order  to  learn  if  possible  why  any  housewife  might 
be  induced,  by  means  of  a  label  or  the  informa¬ 
tion  on  it,  to  pay  the  same  amount  of  money  for  the  can 
and  it’s  contents  as  was  asked  for  another  can  of  the 
same  item  but  containing  nearly  twice  as  much  in 
contents.  Our  examination  left  us  to  believe  the  aver¬ 
age  consumer,  if  the  label  were  backed  up  by  the 
personal  endorsement  of  the  retail  dealer,  might  often 
be  induced  to  pay  ten  cents  for  the  smaller  can  and  feel 
grateful  the  grocer  did  not  allow  her  to  walk  out  of 
the  store  carrying  a  can  containing  seven  more  ounces 
but  superior  in  no  particular  except  this.  What  did  the 
label  say  that  made  so  strong  an  impression  on  us. 

The  biggest  thing  on  it  was  the  giant  figure  of  a  per¬ 
sonage  familiar  to  all  magazine  readers  as  one  marking 
peas  canned  from  a  new  breed  grown  exclusively  by  the 
canners.  Size  by  numerals  was  not  mentioned  but 
large  on  the  label  loomed  the  phrase,  “Great  Big, 
Tender  Peas”.  Sort  of  makes  your  mouth  water  for 
some  of  them,  doesn’t  it?  The  further  implication  is 
present  that  the  contents  taste  like  fresh  peas  but 
ample  explanation  is  made  as  to  why  this  is  the  case. 
The  delicate  flavor  of  the  peas  in  the  can  is  mentioned 
and  reasons  given  for  this  difference  from  usual  flavor. 
Best  of  all,  for  many  housewives  at  least,  the  user  is 
warned  against  over-cooking:  “DON’T  OVERCOOK,” 
the  admonition  reads  and  further  direction  for  serving 
the  contents  in  just  the  right  way  are  given.  By  this 
time  one  reading  the  label  is  almost  tempted  to  get 
something  holding  much  promise  of  being  good,  and 
if  the  grocer  stocking  the  goods  will  only  add  his 
endorsement  at  this  moment,  the  sale  will  be  made  and 
the  small  can  taken  away  to  make  more  friends  for 
the  packer. 

Arriving  at  her  home  the  purchaser  looks  again  at 
the  can  and  reads  ten  suggestions  as  to  the  serving  of 
the  peas.  She  also  notes  with  confidence  that  the 
contents  of  the  can  carry  the  Good  Housekeeping  Seal 
of  Approval.  She  is  familiar  with  this  seal,  she  has 
found  it  on  other  high  class  canned  foods  and  has 
never  been  disappointed  in  any  of  them.  Remember, 
we  have  found  all  the  information  listed,  as  well  as  the 
name  of  the  packer,  on  a  label  small  enough  for  an 
eight  ounce  can.  In  addition  we  also  are  told  about 
three  other  products  of  the  canner.  After  eating  the 
peas  served  as  suggested  a  consumer  will  be  quite  apt 
to  buy  other  products  carrying  the  name  of  the  canner 
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Golden  Cross  Corn 

Hybrid  Corn  -  White  Varieties 

its  Quality  Tonnage  that  Counts 

PEAS,  BEANS,  CORN,  TOMATO 

Other  seeds  for  the  Canner 

LEONARD  SEED  COMPANY 

CHICAGO 


packing  the  peas,  and  another  friend  for  canned  foods 
in  tin  has  been  made. 

As  far  as  I  know,  the  packer  putting  out  this  last 
label  we  have  been  describing  has  never  packed  the 
same  grade  of  goods  for  a  buyer  under  his  private 
label  without  the  name  of  the  canner  appearing  on  it 
as  well  as  that  of  the  distributor.  This  particular 
canner  has  not  waited  for  a  Federal  law  to  protect  him 
and  his  investment,  he  has  seen  to  it  himself.  This  may 
be  what  we  will  all  have  to  do,  and  we  can  do  it  if  we  all 
stick  together.  Federal  law  or  no  Federal  law. 

In  the  same  issue  of  The  Canning  Trade  from  which 
we  quoted  at  the  beginning  of  this  article  we  read  that 
The  National  Canners  Association,  National  American 
Wholesale  Grocers  Association  and  United  States 
Wholesale  Grocers  Association  are  all  in  accord  with  one 
another  in  connection  with  the  proposed  federal  grade 
labeling  requirements.  The  N.C.A.  stands  for  so  much 
that  is  good  in  canning  practice  that  I  hesitate  for  a 
moment  before  going  contrary  to  their  agreement,  but 
the  greatest  good  to  the  largest  number  in  the  canning 
industry  demands  that  the  name  of  the  canner  appear 
on  every  label,  whether  on  jobber’s  or  factory  label. 

It  also  seems  apparent  that  one  canner  at  least  is 
doing  a  lot  toward  selling  his  products  by  means  of  a 
lot  of  information  on  the  label.  Why  can’t  more 
canners  follow  such  a  sterling  lead?  Laws  never 
improved  conditions  in  an  industry  without  the  sup¬ 
port  of  those  on  whom  they  were  imposed.  Let’s  decide 
among  ourselves  we  want  to  meet  with  the  wishes 
of  a  growing  number  of  housewives  who  are  be¬ 
coming  more  and  more  insistent  on  knowing  much  more 
than  they  are  able  to  learn  at  present  from  labels  on 
canned  foods  as  to  what  is  in  the  can,  how  it  is  to  be 
.served,  and  why  one  should  buy  it. 

Some  packers  are  still  in  the  market  for  labels. 
Label  hou.ses  ought  to  take  some  of  the  initative  needed 
here  and  suggest  to  all  who  buy  labels  from  now  on 
that  they  will  probably  do  well  to  take  some  outstand¬ 
ing  label  on  goods  with  an  established  distribution  and 
copy  after  it  as  far  as  possible.  Canners  themselves 
ought  to  give  much  more  thought  to  their  labels  even 
if  they  do  not  adopt  alphabetical  labeling,  and  in  each 
case  tell  as  much  as  they  can  about  their  product,  and 
how  it  ought  to  be  served  in  order  that  all  the  delicate 
flavor  may  be  brought  out  and  all  the  food  value 
retained. 

This  writer  adds  his  plea  to  that  of  our  edtior, 
“Please,  Mr.  Canner,  as  one  member  of  the  great  in¬ 
dustry,  be  fair  with  our  public  and  the  Government; 
let  your  labels  tell  a  true  story  of  the  products  they 
adorn ;  don’t  use  them  as  a  cloak  to  dress  up  something 
already  as  fine  a  food  as  can  be  found  at  the  prices 
asked  for  it.’’  See  to  it  that  your  labels  tell  the  truth, 
the  whole  truth  and  nothing  but  the  truth.  Your  sales 
and  profits  will  increase  if  you  will! 


HUNDREDS  OF  EARS  OF  CORN  are  growing  from  the 
living  room  walls  of  a  bungalow  owned  by  Thomas 
Luxton,  a  retired  farmer  of  Botley,  England.  Builders 
are  mystified  and  are  unable  to  stop  the  growth,  says 
a  National  Safety  Council  News  Letter. 
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GRAMS  of  INTEREST 


j.  w.  GILLESPIE  &  COMPANY,  Bedford,  Virginia,  has 
leased  the  former  Clarksville  Canning  Corporation 
plant  at  Clarksville,  Tennessee,  with  the  intention  to 
pack  tomatoes  this  coming  season. 

• 

JACK  WILKES,  freight  agent  for  the  B.  &  0.  Railroad, 
known  to  many  canners  of  the  East,  Baltimore  in  par¬ 
ticular,  will  sail  with  Mrs.  Wilkes  on  June  9th  for 
Scotland,  via  the  Queen  Mary.  Mrs.  Wilkes,  a  native 
of  Scotland,  will  visit  her  parents  in  Glasgow. 

• 

C.  C.  CADAGAN,  Assistant  Sales  Manager  of  the  Ha¬ 
waiian  Pineapple  Company,  Ltd.,  San  Francisco,  Cali¬ 
fornia,  sailed  for  Honolulu  on  the  liner  Lurline  May 
28th.  The  vessel  was  one  of  the  first  to  pass  under 
the  Golden  Gate  Bridge  following  its  dedication  and 
opening  to  traffic.  Miss  Carolyn  Nelson,  Secretary- 
Treasurer  of  the  McCoy  Label  Company,  was  also  a 
passenger. 

• 

p.  R.  MORK,  Vice-President  in  Charge  of  Sales,  Crane 
Company,  Chicago,  announces  the  coordination  of  all 
activities  concerned  with  the  estimating,  engineering, 
or  sales  of  valves,  fittings,  pipe  and  fabricated  piping 
into  one  unit,  the  Valve  and  Fitting  Department,  with 
W.  H.  Pape  as  Manager.  Mr.  Pape  enters  his  new 
position  with  25  years’  experience  covering  a  wide 
range  of  industrial  applications  of  Crane  products.  The 
former  Industrial  Sales  Department  and  Engineering 
Sales  Department  are  consolidated  into  a  new  section — 
the  Engineering  Sales  Section  of  the  Valve  and  Fitting 
Department — with  E.  Burke  as  Manager  of  this  sec¬ 
tion;  G.  F.  Wright,  Assistant  Manager  in  charge  of 
estimating  and  other  activities  dealing  with  fabricated 
pipe  and  allied  products,  and  W.  F.  Lahl,  Assistant 
Manager  supervising  the  Industrial  Zone  Men  in  the 
field.  J.  H.  Barker  is  Manager  of  the  Sales  Quotation 
Section  of  the  Valve  and  Fitting  Department.  Other 
sections  of  the  new  consolidated  department  include 
Pipe  Sales,  Marine  Sales,  Oil  Sales,  Railroad  Sales,  and 
Water  Works  Sales. 

• 

H.  L.  THOMAS,  JR.,  a  recent  graduate  of  the  Univer¬ 
sity  of  Texas,  has  been  made  Business  Manager  of  the 
Southern  Texas  Canners  Association,  which  has  opened 
new  headquarters  at  Harlingen,  Texas. 

• 

SEA  FOOD  BROKERAGE,  INC.,  has  been  incorporated  at 
San  Pedro,  California,  with  a  capital  of  2,500  shares  of 
no  par.  The  incorporators  are  John  Ivancich,  P.  A. 
Kuglis  and  G.  Di  Massa. 

• 

E.  H.  GUNTER  CANNING  COMPANY,  Mount  Pleasant, 
Iowa,  has  leased  a  plant  at  New  Boston,  Illinois,  which 
will  be  used  for  the  canning  of  tomatoes. 


MARVIN  VERHULST 

MARVIN  VERHULST,  the  new  Executive  Secretary  of 
the  Wisconsin  Canners  Association,  who  succeeds  Har¬ 
vey  Burr,  who  is  taking  a  position  with  the  Crown 
Can  Company  as  District  Representative,  is  well  quali¬ 
fied  for  his  new  duties.  Mr.  Verhulst  was  born  in  She¬ 
boygan,  Wisconsin,  in  1907.  He  is  the  son  of  H.  A. 
Verhulst  of  the  Calumet-Dutch  Packing  Company  of 
Sheboygan,  and  a  brother  of  Gordon  Verhulst,  who  is 
now  serving  as  Chairman  of  the  Beet  and  Carrot  Sec¬ 
tion  of  the  National  Canners  Association.  He  is  a 
graduate  of  the  College  of  Wooster,  Ohio,  where  he 
received  his  B.  A.  Degree,  and  of  the  University  of 
Wisconsin  Law  School,  receiving  his  LL.  B.  He  prac¬ 
ticed  law  in  Madison,  Wisconsin,  from  1932  to  1936, 
when  he  was  employed  by  the  Unemployment  Compen¬ 
sation  Department  of  the  Wisconsin  Industrial  Com¬ 
mission  in  charge  of  the  appellate  section  from  July, 
1936,  to  June,  1937.  Because  of  his  family’s  associa¬ 
tion  in  the  business,  Marvin  is  thoroughly  familiar 
with  the  work  he  undertakes,  and  should  prove  very 
valuable  to  the  association  as  its  secretary. 

• 

A  WHITE  ANODE  CANNERS’  GLOVE,  designed  primarily 
for  the  canning  and  food  handling  industries,  has  just 
been  announced  by  the  Miller  Rubber  Company,  Akron, 
Ohio. 

CALIFORNIA  STATE  OLIVE  GROWERS’  PROTECTIVE  ASSO¬ 
CIATION  has  asked  the  cooperation  of  the  Lindsay  (Cali¬ 
fornia)  Chamber  of  Commerce  in  erecting  an  olive 
growers’  cooperative  storage  and  grading  plant. 

• 

THE  NEW  BUILDING  being  constructed  by  Morgan 
Packing  Company  at  Franklin,  Indiana,  will  house  the 
company’s  tomato  packing  operations  at  that  place. 
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With  Canned  Foods  Distributors 

By  “OBSERVER” 

Special  Correspondent  of  The  Canning  Trade 


FIGHT  BRAND  SUBSTITUTIONS 

ORE  general  selectivity  of  distributors  and 
more  intensive  study  of  packaging  and  adver¬ 
tising  effectiveness  to  combat  growing  brand 
substitution  and  the  spread  of  private  brands  was 
advocated  before  the  mid-year  meeting  of  the  Asso¬ 
ciated  Grocery  Manufacturers  of  America  at  Hot 
Springs,  Va.,  this  week. 

Talking  on  the  topic  of  “Substitution — How  to  Deal 
With  It,”  C.  L.  Connor,  of  the  Wheatena  Corporation, 
said  that  distributors  throughout  the  country  are  in¬ 
terested  primarily  in  the  development  of  their  own 
house  or  controlled  brands  of  grocery  products,  al¬ 
though  the  major  interest  in  private  label  development 
thus  far  has  been  largely  in  the  marketing  of  canned 
foods.  This  situation,  he  declared,  is  one  of  the  great¬ 
est  causes  of  friction  in  the  uninterrupted  flow  of 
advertised  merchandise  to  the  consumer. 

“I  have  no  axe  to  grind  against  customer-controlled 
brands,  house  brands,  or  private  brands,”  Mr.  Connor 
said.  “It  is  a  free  country,  and  I  have  never  heard  of 
any  law — either  statutory  or  moral — which  prohibited 
the  packing  and  sale  of  any  legitimate  product  to  any¬ 
body  at  any  time. 

“I  do  have  a  definite  axe  to  grind  against  deliberate 
substitution  of  goods.  I  resent  it  when  I  ask  for  a 
specific  item  in  a  store  and  the  clerk  attempts  to  sub¬ 
stitute  some  other  item,  telling  me  that  Tt  is  just  as 
good’  as  the  item  for  which  I  asked.  This  substitution 
is  going  on  every  day,  and  it  is  time  we  ask  ourselves 
why,  and  to  what  extent  it  is  going  on,  and  what  are 
we  going  to  do  about  it? 

CONTROLLED  BRANDS. — “Practically  every  dis¬ 
tributor  in  the  country  of  any  size — whether  he  be 
corporate  chain,  voluntary,  retailer-owned,  or  service 
jobber — is  interested  in  a  big  way  in  the  develop¬ 
ment  of  his  own  controlled  or  house  brands.  It  is  true 
that  the  major  interest  along  this  line  by  most  distribu¬ 
tors  is  confined  to  canned  fruits  and  vegetables,  and 
competitive  items  which  fall  into  what  we  might  call 
the  commodity  class. 

“However,  many  of  the  larger  and  stronger  distribu¬ 
tors, — whether  they  be  local,  sectional  or  semi-national 
in  character — have  gone  far  past  the  branding  of  com¬ 
modity  items  and  have  spread  actively,  and  in  many 
cases,  reasonably  successfully,  into  the  specialty  field. 

“The  Robinsson-Patman  Law  has  affected  matters 
slightly  in  some  cases.  Temporary  market  conditions 
have  no  doubt  affected  the  situation  on  some  commodi¬ 
ties;  but,  by  and  large,  distributors  generally  are  just 
as  much  interested  in  their  own  products  today  as  they 
have  been  within  the  past  several  years. 

“There  are  a  whole  lot  of  people  who  believe  that  the 
situation  has  been  made  much  more  acute  because  of 


the  termination  of  a  great  many  of  the  old  quantity 
discounts  and  so-called  advertising  allowances.  They 
believe  that  the  elimination  of  this  type  of  income  from 
certain  distributors  has  focused  their  attention  to  a 
greater  extent  on  their  own  brands. 

COMPETITIVE  FACTORS. — “The  supermarkets 
and  self-service  outlets  without  question  benefit  the  ad¬ 
vertised  brands  because,  apparently,  they,  more  than 
any  other  type  of  outlet,  allow  the  consumer  more 
freedom  of  choice.  They  seem  to  act  somewhat  as  a 
counter-balance. 

“On  the  other  hand,  some  of  the  most  severe  cut- 
price  tactics,  loss-leader  selling  and  footballing  of 
products  occur  in  these  outlets.  This  naturally  reacts 
to  the  disadvantage  of  advertised  brands  in  the  case 
of  other  distributors,  stimulates  their  interest  in  their 
own  products,  and  even  encourages  opposition  to  ad¬ 
vertised  products. 

“We  know  that  in  many  instances  distributors  have 
just  cause  for  worry  about  the  lack  of  margin  which 
they  make  on  advertised  merchandise.  This  complaint 
on  the  part  of  distributors  is  greatly  responsible  for 
their  turning  to  their  own  brands  of  goods  as  a  matter 
of  self-protection  and  self-defense. 

“We  all  know  that  there  are  more  so-called  distribu¬ 
tors  of  grocery  products  in  the  United  States  than 
are  needed  to  satisfactorily  distribute  the  food  produtcs 
of  the  nation.  Therefore,  if  you  are  worried  or  unduly 
harassed  by  the  substitution  of  house  brand  problem, 
to  a  degree  where  it  either  is  or  can  seriously  affect 
your  business,  why,  not  consider  the  use  of  some 
selectivity  of  distributors? 

“Manufacturers  have  greatly  improved  distributing 
conditions  in  some  markets,  and  incidentally  their  own 
positions  therein,  by  the  elimination  of  customers  who 
they  decided  for  one  reason  or  another  were  detri¬ 
mental  to  their  interest.  I  cannot  offer  a  formula, 
but  here  are  four  suggestions  which  might  be  practi¬ 
cable  : 

“1.  Make  a  good  product  and  maintain  quality. 

“2.  Put  as  much  ‘shelf  appeal’  into  your  package  as 
possible. 

“3.  See  that  your  product  is  priced  to  provide  for 
necessary  consumer  advertising  and  promotion 
— but  be  sure  that  it  is  not  priced  so  as  to  spread 
an  umbrella  over  the  customer’s  brands. 

“4.  Consider  seriously  the  selection  of  your  custo¬ 
mers  as  to  their  desirability  as  distributors  of 
your  product,  and  publicize  your  policy.” 

WAGES,  HOURS. — Of  interest  to  the  food  trade 
generally  is  the  discussion  on  wages  and  hours  con¬ 
ducted  by  the  manufacturers  at  the  Hot  Springs  meet¬ 
ing. 
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The  association  indorsed  the  “social  objectives”  of 
the  Connery-Black  wage  and  hours  bill,  but  cautioned 
Congress  that  the  bill  must  be  drawn  to  “make  it  eco¬ 
nomically  workable.” 

“Unless  the  wage  and  hours  bill  is  drawn  so  as  to 
conform  to  fundamental  economies”  the  association 
warned,  “it  cannot  achieve  its  social  purpose.” 

The  deliberations  of  the  AGMA  members  were 
summed  up  in  the  following  resolution:  “We  believe 
that  there  should  be  national  legislation  having  the 
four  objectives  of :  Prohibiting  child  labor,  oppressive 
working  hours,  starvation  wages,  and  sweatshops. 

“Therefore,  we  approve  the  objectives  of  the  Con¬ 
nery-Black  wages  and  hours  bill  accordingly  in  its 
conception  as  a  social  measure  and  as  a  part  of  a 
broad  program  of  national  legislation,  but  we  also 
believe  this  bill  is  formally  defective  because  and  to 
the  extent  it  contains  provisions  which  appear  to  be 
fundamentally  unsound.  And  we  further  believe  it 
necessary  to  point  out  in  this  connection  that  the  bill 
should  contain  provisions  which  will  preclude  an  un¬ 
economic  administration  and  application  which  would 
defeat  its  social  purpose. 

“Mindful  of  its  public  responsibility  in  this  situation, 
the  association  has  appointed  a  committee  to  present  a 
constructive  analysis  to  Congress  in  pursuance  of  the 
foregoing  statements  of  belief.” 

SEEK  TAX  APPEAL. — The  manufacturers  also 
went  on  record  as  advocating  outright  repeal  of  the 


capital  gains  tax  and  necessary  modifications  of  the 
undivided  corporate  earnings  tax. 

“The  association  believes”,  Paul  S.  Willis,  president, 
said,  “that  these  two  taxes  act  as  a  serious  deterrent  to 
the  solution  of  the  unemployment  and  relief  problems. 
The  three  chief  modifications  of  the  undivided  cor¬ 
porate  earnings  tax  which  we  believe  are  needed  im¬ 
mediately  are : 

“1.  A  20  per  cent  credit  exemption. 

“2.  A  10  per  cent  credit  exemption  for  proved  capi¬ 
tal  expenditures. 

“3.  A  60-day  allowance  following  the  close  of  the 
fiscal  year  for  final  dividend  action.” 

THE  CANNERS  LEAGUE  OF  CALIFORNIA  has  completed 
arrangements  for  the  removal  of  its  offices  at  San  Fran¬ 
cisco  from  215  Market  Street,  where  it  has  been  located 
for  years,  to  64  Pine  Street,  a  block  away.  The  change 
to  the  new  home  will  be  made  about  the  first  of  July. 
Here  it  will  occupy  the  entire  second  floor,  giving  much 
more  space  than  was  formerly  available.  Features 
will  be  a  large  conference  room,  a  sample  cutting  room 
and  offices  arranged  especially  for  the  uses  to  which 
they  will  be  put.  Several  canners  and  handlers  of 
food  products  have  offices  at  this  address,  including 
Armour  &  Company,  Fontana  Food  Products  Company, 
Red  Salmon  Canning  Company,  the  Tri-Valley  Packing 
Association  and  J.  C.  Warmington  &  Co. 


PHILLIPS  SALES  COIHPAIMY,  Inc. 

Brokers  and  Commission 

Ganne^  an^  Ganners  Supplies 

Located  in  the  heart  of  Maryland's  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers^  accounts  solicited. 

CAMBRIDGE  •  M  A  R  Y  L  A  D,  C.  S.  A. 
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Murfreesboro,  North  Carolina 

*‘Largeat  manufacturers  of  S/8  bushel  canners'  field  hampers  in  the  world’ 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  cuscept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE  —  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Labelers;  Fillers;  Filters  and  Filter 
Presses;  Tanks;  Pumps;  Mixers;  Hydraulic  Presses, 
etc.  Send  for  complete  bulletin.  What  have  you  for 
sale?  We  buy  for  cash.  Consolidated  Products  Co., 
Inc.,  18-20  Park  Row,  New  York,  N.  Y. 


FOR  SALE — 1  Townsend  No.  3  Bean  Cutter,  with 
automatic  feed.  Address  Box  A-2223  c/o  The  Canning 
Trade. 


FOR  SALE  —  1  Peerless  Single  Husker;  5  Tuc 
Huskers ;  5  Sprague  Corn  Cutters,  No.  5 ;  1  Cuykendall 
Mixer;  1  Sprague  No.  7  Corn  Silker;  lot  llf  inch 
shafting.  Pulleys,  Bushings,  Collars,  etc.  All  machin¬ 
ery  in  good  condition.  Roxanna  Canning  Co.,  Waynes- 
ville,  Ohio. 


FOR  SALE — Retorts,  modern,  round,  inside  meas¬ 
urements  66  inches  deep,  32  inches  in  diameter,  perfect 
condition,  $50.00  each;  Meyers  Self  Oiling  Bull  Dozer 
Pump  No.  V  913  M,  Belt  Driven,  intake  and  discharge 
inches,  in  perfect  condition,  only  slightly  used, 
$50.00.  All  F.  0.  B.  Monmouth,  Maine.  Heart  of 
Maine  Packing  Co.,  8  Prescott  St.,  Lewiston,  Me. 


FOR  SALE — 1  Monitor  Excello  Pea  Washer;  1 
Monitor  Special  Pea  Cleaner ;  1  Monitor  Refugee  Bean 
Cutter;  1  Chisholm-Scott  Nested  Pea  Grader  No.  34; 
4  Invincible  Corn  Huskers;  1  M  &  S  Corn  and  Apple 
Sauce  Filler,  4  pocket;  10  Coons  Apple  Parers;  2  Pres¬ 
cott  Hand  Apple  Graders ;  2  Morgan  Nailing  Machines ; 
1  Monitor  5  belt  Bean  Grader.  Address  Box  A-2227 
c/o  The  Canning  Trade. 


FOR  SALE — Offer  cheap  for  quick  sale.  Monitor 
Bean  Grader  for  all  five  sizes,  A1  condition.  Craddock 
Canning  Co.,  San  Benito,  Tex. 


FOR  SALE — 3  Monitor  Bean  Cutters  in  good  con¬ 
dition,  $65.00  each.  Address  Box  A-2230  c/o  The 
Canning  Trade. 


FOR  SALE — We  offer  the  following  practically  new 
canning  equipment :  1  Robins-Beckett  Double  Can 
Cleaner;  1  Ayars  Corn  Shaker;  2  Style  Y  Washers; 

1  No.  7  Peerless  Exhauster;  1  No.  4  Peerless  Ex¬ 
hauster;  1  Incline  Tomato  Scalder;  1  Plunger  Liquid 
Filler ;  2  Syrupers ;  1  Urschel  Bean  Cutter ;  2  Labelers ; 

2  Townsend  Bean  Cutters ;  1  M.  &  S.  Corn  Silker ;  2  No. 
5  Corn  Cutters;  2  Shaker  Washers.  The  above  ma¬ 
terial  offered  in  practically  new  condition  and  at  bar¬ 
gain  prices  for  cash.  Address  Box  A-2225  c/o  The 
Canning  Trade.  : 


FOR  SALE — Two  42  x  72  Sprague  Retorts  with  3 
crates  each;  one  Cyclone  Pumping  Machine.  Address 
Box  A-2231  c/o  The  Canning  Trade. 


FOR  SALE — Double  tracked  adjustable  Can  Con¬ 
veyor  with  freight  car  unloader ;  Buffalo  Food 
Chopper;  American  Peeler;  Tomato  Conveyors  and 
extra  LaPorte  chain;  Scalders  and  Peeling  Tables; 
Bottle  Washers;  Cypress  Tanks;  Corn  Shakers;  2-in. 
Copper  Coils;  Nailing  and  Boxing  Machines;  Box 
Stitchers.  C.  M.  London  Co.,  Inc.,  Greenwood,  Del. 


FOR  SALE — Monitor  Bean  Cutter,  in  good  condi¬ 
tion,  at  attractive  prices.  D.  S.  Thomas,  Bridgewater, 
Virginia. 


WANTED  — MACHINERY 


WANTED — From  5  to  10  used  Morral  Double 
Huskers,  rebuilt  or  suitable  for  rebuilding.  Address 
Box  A-2221  c/o  The  Canning  Trade. 


WANTED — Four  used  Silkers  and  four  used  Flota¬ 
tion  Washers  for  whole  grain  corn,  either  small  or 
large  capacity.  Address  Box  A-2232  c/o  The  Canning 
Trade. 


FOR  SALE— PLANTS 


FOR  SALE — ^Vegetable  Plants.  150  acres  this  sea¬ 
son.  Cabbage  Plants:  Copenhagen  Market,  Golden 
Acre,  Flatdutch,  Danish  Ballhead  and  All  Seasons 
(Yellows  Resistant).  Tomato  plants:  Marglobe, 
Pritchard,  John  Bear,  Bonnybest,  Baltimore  and  Stone. 
We  use  certified  treated  seeds  and  all  grown  on  new 
land.  Get  our  samples  and  prices  or  come  to  our  farms. 
J.  P.  Councill  Co.,  Franklin,  Va. 


FOR  SALE  —  Southern  Indiana  Tomato  Plants. 
Grown  from  special  select  “Crown  Picked”  Indiana 
Baltimore  seed.  Cultivated  and  sprayed.  Hardy, 
healthy ;  start  growing  quicker.  Vitality  and  breeding 
of  our  seed  carries  through  for  earlier  crop  with  better 
tonnage  and  quality.  Order  now  for  immediate  ship¬ 
ment.  Price  $1.25  per  M.  Low  express  rates.  C.  A. 
Shuttleworth  Seed  Co.,  Otto,  Ind. 


FOR  SALE  — SEED 


FOR  SALE — 2,000  pounds  Associated  Golden  Cross 
Bantam  Seed,  18  cents  per  pound.  Address  Box 
A-2233,  c/o  The  Canning  Trade. 

FOR  SALE  — MISCELLANEOUS 

FOR  SALE — 20,000  used  No.  2  Wood  Cases  at 
bargain  price.  W.  Scott  Silver,  Nottingham,  Pa. 
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FOR  SALE — Motor  Truck  Scales.  Bargains.  All 
capacities.  New  and  used.  Guaranteed  accuracy  and 
durability.  Shipped  on  30-day  free  trial.  Salesman 
wanted.  Bonded  Scale  Co.,  Dept.  CT,  Columbus,  Ohio. 

HELP  WANTED 


WANTED — Man  to  take  charge  of  one  line  of  can  making 
equipment.  Must  have  experience  on  both  square  and  round 
cans  and  be  able  to  set  up  line  from  slitters  to  double  seamer. 
Also  look  after  equipment  to  make  up  tops  and  bottoms.  Address 
Box  B-2216  c/o  The  Canning  Trade. 

WANTED — Foreman  with  experience  in  processing  and 
canning  of  grapefruit  and  pineapple  juice,  fruit  salads,  grape¬ 
fruit.  Must  be  acquainted  with  operation  of  modern  canning 
machinery.  Permanent  position,  all-year-round  work,  to  capable 
men.  State  experience  and  salary  expected.  Address  Box 
B-2224  c/o  The  Canning  Trade. 

WANTED — Canning  Experts.  A  company  organizing  can¬ 
neries  for  fish,  fruits  and  vegetables,  requiring  expert  advice 
prior  to  building  or  starting  operations,  desires  to  have  one  or 
more  experts  in  canning  consult  personally  with  them.  The 
company  will  pay  travelling  and  other  expenses  and  a  reason¬ 
able  fee.  The  information  required  will  cover  both  the 
practical  production  of  canned  foods  and  the  marketing  of  same, 
both  at  home  and  for  export.  Address  Box  B-2220  c/o  The 
Canning  Trade. 

WANTED — An  experienced  Catsup  Cook.  Give  full  experi¬ 
ence  with  all  tomato  products  during  the  last  ten  years.  Advise 
where  last  employed  and  salary  expected.  State  method  of  con¬ 
trol  of  gravity  or  solids.  Address  Box  B-2229  c/o  The  Canning 
Trade. 

WANTED — Chemist  for  a  year-round  position  with  large 
producer  of  Eastern  canned  fruits  and  vegetables.  State  expe¬ 
rience  and  salary  expected  to  start  in  first  letter.  Address  Box 
B-2228,  c/o  The  Canning  Trade. 

WANTED — A  young  man  to  handle  production  in  year-round 
Mid-western  canning  plant.  Give  full  details  in  letter.  Good 
opening  for  man  who  can  produce.  Address  Box  B-2226  c/o  The 
Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — Man  with  17  years  experience  in 
packing  quality  fruits  and  vegetables  desires  position  as 
Superintendent  with  reputable  concern.  Also  familiar  with  all 
types  of  machinery.  Address  Box  B-2212,  c/o  The  Canning 
Trade. 

POSITION  WANTED — By  represefltative  with  13  years  ex¬ 
perience  merchandising  canned  foods,  cold  pack,  and  allied  lines, 
thoroughly  familiar  with  retail,  wholesale  and  brokers  outlet 
and  modern  sales  methods,  capable  of  personal  sales  contact 
or  handling  of  sales  force  or  distribution  campaigns.  Desires 
permanent  connection  in  the  capacity  of  representative  or 
office  manager  with  food  manufacturers,  canners  or  importers. 
Highest  references.  Address  Box  B-2214,  c/o  The  Canning 
Trade. 

POSITION  WANTED — As  Superintendent  or  Plant  Man¬ 
ager.  Twenty  years  experience  packing  quality  peas,  corn, 
beans,  spinach.  Understand  the  business  from  field  to  finished 
product.  Best  of  references.  Address  Box  B-2217  c/o  The 
Canning  Trade. 


YOU  Have  it  at  your  finger  tips 

for  its  all  in  the 

1937  ALMANAC 

use  yours  for  all  canning  data 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 
Contribtitiona  Welcome 


GOOD  MOANING! 

Wife  (closing  lunch  basket) :  Oh,  isn’t  it  romantic 
here?  Just  listen  to  the  moaning  of  the  sea! 

Hubby:  No  wonder,  I  just  threw  some  of  your 
biscuits  into  it. 

“Where  is  the  car?”  demanded  Mrs.  Daggs. 

“Dear  me!”  ejaculated  Professor  Daggs,  “Did  I  take 
the  car  out?” 

“You  certainly  did!  You  drove  it  to  town.” 

“How  odd !  I  remember  now  that  after  I  got  out  and 
turned  around  to  thank  the  gentleman  who  had  given 
me  a  ride  I  wondered  where  he  had  gone.” 

Fair  Visitor :  I  suppose  they  ask  a  lot  for  the  rent  of 
this  studio? 

Artist  (absently) :  Yes,  they  asked  five  times  last 
week. 

“Here  comes  the  parade.  Where’s  mother?” 

“She’s  upstairs  waving  her  hair.” 

“Goodness,  can’t  we  afford  a  flag?” 

PRETTY 

“Sounds  pretty  good  hearing  the  birds  making  a  lot 
of  noise  again.  I’m  pretty  sure  I  could  write  a  pretty 
good  poem  about  Spring  if  I  were  a  poet.  I’m  pretty 
certain,  though,  that  I’m  not  a  poet.  My  hair  would  be 
pretty  long  if  I  was.  And  you  can  see  it’s  pretty  short. 
So  I’m  pretty  well  convinced  I’m  not  a  poet.  Sounds 
pretty  good  hearing  the  birds  making  a  lot  of  noise 
again.  I’m  pretty  sure  I  could  write  a  pretty  good 
poem  about  Spring  if  I  were  a  poet.” 

And  there  was  the  Scotchman  who  bought  only  one 
spur.  He  figured  if  one  side  of  the  horse  went  the 
other  was  sure  to  follow. 

NOT  GUILTY 

As  he  entered  the  restaurant  he  made  ready  his 
revolver  for  he  was  determined  he  was  going  to  put  a 
stop  to  a  certain  annoyance.  Just  as  he  thought  he  was 
annoyed  again  and  just  as  he  had  planned  he  shot  the 
waiter.  For  the  ten-thousandth  time  he  had  been 
served  soft  bread  and  hard  butter. 

“This  certainly  is  a  lazy  town.” 

“I’ll  say  it  is.  I  just  saw  a  dog  chasing  a  rabbit  and 
they  were  both  walking.” 

CAUSE  FOR  CONCERN 

Leading  Lady:  I  can’t  wear  this  gown  tonight.  It 
hasn’t  any  hooks  on  it. 

Chorine:  Well,  don’t  worry.  There’ll  be  a  lot  of 


THE  CANNING  TRADE 


June  7, 1937 


US  that  many  great  men  were 
criticized  and  even  ridiculed  before  they  won  acclaim.  Such  is  the 
price  of  daring  to  be  different. 


IS  TORY  tell 


There  has  been  much  comment  on  the  activities  of  this  com¬ 
pany  because  in  the  field  of  can  manufacturing  it,  too,  has  dared  to 
be  different.  Yet  it  is  a  fact  that  Crown  Can  is  in  a  unique  position 
to  serve  its  customers  on  a  particularly  favorable  basis.  And  among 
users  of  cans  there  is  a  growing  realization  that  its  purpose  and 
policy  is  one  of  helpful  cooperation. 


Perhaps  you  would  like  to  know  in  just  what  way  Crown  Serv¬ 
ice  is  different.  A  Crown  Can  Representative  will  gladly  explain 
without  obligating  you  in  any  way. 


Packers  Cans  for  1937  sold  J.  o.  b. 
Philadelphia,  Baltimore,  St.  Louis. 
Houston  and  other  selected  points. 


OF  CROWII 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Buyers  Holding  Off  For  No  Apparent  Reason — Some  Market 
Price  Changes — Aphids  In  Wall  Street — Pea  Crop  And  Pack 
Seriously  Threatened — All  ’37  Packs  Will  Be  Strong — 

The  Movement  Towards  War. 

The  market — Operators  in  the  canned  foods 
market  are  puzzled  at  the  absence  of  buying  on 
the  part  of  the  big  distributors,  not  because  they 
fear  lower  prices  or  any  weakness  in  prices,  because 
they  know  that  spot  stocks  are  near  or  at  the  vanish¬ 
ing  point.  There  is  no  weakness  in  the  market;  they 
are  just  not  buying.  One  reason  ascribed  is  that  they 
want  to  see  the  effect  upon  the  consumers  of  the  neces¬ 
sarily  higher  prices  on  this  year’s  canned  foods.  Even 
in  face  of  the  threatened  severe  damage  to  the  pea 
crop,  and  pack,  from  the  ravages  of  insects,  traders 
say  that  the  buyers  will  not  move.  There  is  no  let-up 
in  consumer  buying,  and  the  retailers  are  continuing 
to  come  into  the  market  for  supplies,  which  compli¬ 
cates  the  situation,  because  one  might  expect  a  back¬ 
wash  from  the  loss  of  wages  and  employment  due  to 
the  strike  disturbances,  but  that  would  show  in  retail 
demand.  And  that  is  the  puzzle. 

MARKET  PRICES  GOOD — One  well-known  oper¬ 
ator  finds  these  changes  in  the  price  list :  2s  standard, 
cut  green  beans  now  quoted  at  85  cents  to  90  cents, 
instead  of  87  Vo  cents  to  90  cents ;  2s  red  kidney  beans, 
80  cents  to  87 Vo  cents,  were  85  cents  to  871/2  cents; 
10s  fresh  lima  beans  return  to  quotation  at  $4.25 ;  10s 
standard  Alaska  peas,  3s,  $4.50  vs.  $5.00;  2s  standard 
Alaskas,  4s,  85  cents  to  95  cents,  instead  of  95  cents 
top  and  cottom;  10s  standard  Alaskas,  4s,  $4.25  to 
$5.25,  instead  of  $4.60  to  $5.25,  and  2s  ungraded  peas 
at  82V^  cents;  2V^s  standard  tomatoes,  $1.00  top  and 
bottom,  as  against  971/2  cents  to  $1.00;  3s  standard 
tomatoes,  $1,171/2  to  $1.20,  instead  of  $1.15  top  and 
bottom;  10s  tomato  puree,  $2.85  vs.  $3.25 — and  that 
is  all. 

Most  canners  are  entirely  withdrawn  on  canned  peas, 
and  no  canners  are  forcing  sales  on  spots  of  any  kind. 
As  to  futures,  all  canners  are  very  careful.  The  out¬ 
look  is  not  improving. 

CROPS — Real  mid-summer  broiling  weather  has  set¬ 
tled  down  on  much  of  this  section,  and  it  is  not  helping 
the  crop  outlook.  Insects  of  all  kinds  are  having  a 
hey-day  with  canners’  and  all  other  crops,  and  what 
the  outcome  may  be  is  anyone’s  guess.  But  here  is  a 
record  never  before  seen,  we  believe.  We  took  the 
following  from  the  New  York  Times  of  June  3rd.  Read 
it,  and  do  your  own  speculating: 


Millions  Of  Insects  Fly  Like  Snow  At  Trinity 

The  Curb  Exchange  building  at  Trinity  Place,  near  Rec¬ 
tor  Street,  at  the  rear  of  Trinity  Church,  was  the  center 
yesterday  afternoon  of  what  seemed  like  a  snowstorm.  Mil¬ 
lions  of  tiny  insects  skimmed  like  snowflakes  from  the  roofs 
of  tall  buildings  down  to  the  street  under  the  elevated. 
They  swarmed  onto  the  clothing  of  brokers  and  messenger 
boys  alike  and  were  carried  into  the  Exchange. 

The  insects  appeared  shortly  before  2  o’clock  and  hovered 
over  Trinity  for  a  half  hour.  Then  they  passed  southward, 
toward  Battery  Park. 

Dr.  C.  H  Curran  at  the  American  Museum  of  Natural 
History  identified  one  of  the  sluggish  little  insects  which 
had  fallen  into  the  hands  of  a  reporter. 

Dr.  Curran  said  the  insect  was  a  plant  louse,  or  aphid, 
which  had  spent  the  winter  as  an  egg  on  some  tree,  prob¬ 
ably  an  oak.  He  said  the  swarm  evidently  had  derived 
nourishment  from  leaves  of  trees  and  was  migrating  in 
search  of  herbaceous  plants.  Aphids  are  dangerous  to  some 
plants,  but  they  had  slight  effect  on  the  financial  district. 

We  doubt  if  they  are  aphids;  they  are  probably 
moths  or  even  termites  which  have  grown  in  the  shares 
of  stocks  and  bonds,  and  even  in  Wall  Street  itself.  It 
is  pretty  bad,  however,  when  the  pests  had  to  go  to 
the  cities  to  convince  buyers  and  sellers  that  they  are 
on  the  job  this  summer.  The  “hopefulness”  of  spring 
is  still  in  the  blood  of  the  buyers,  and  they  profess  to 
believe  that  the  1937  crops  and  packs  will  be  “wows.” 
If  as  a  canner  you  let  them  persuade  you  to  the  same 
feeling  you  will  regret  it  long  before  delivery  time 
comes.  The  delayed  planting  of  the  pea  crop,  in  all 
the  great  producing  sections,  and  now  the  advent  of 
extreme  heat,  and  the  unavoidable  lateness  of  the  pea 
crop  into  the  blistering  heat  and  dryness  of  mid-sum¬ 
mer,  can  only  make  for  poor  quality  and  reduced  out¬ 
put.  Of  course,  if  we  had  spring-like  coolness  and 
frequent  showers  all  through  the  pea-growing  time, 
until  well  into  August,  the  outcome  might  be  entirely 
different.  And,  likewise,  if  there  was  a  heavy  carry¬ 
over  of  spot  peas — and  there  is  not — and  if  the  people 
suddenly  stopped  eating  canned  peas — and  they  will 
not — later  on  there  might  be  the  low  prices  these 
buyers  picture  to  you  now.  If  you  care  to  sell  against 
such  contingencies,  that’s  your  pleasure. 

What  is  true  about  peas  is  equally  true  about  most 
canning  crops  and  the  prospective  packs.  They  are 
all  bound  to  be  higher  in  cost  to  produce,  and  as  they 
must  come  upon  cleaned-up  markets  there  is  no  rea¬ 
son  why  prices  should  not  be  higher,  and  strong  all 
through  the  fall  and  winter.  No  reason,  except  the 
canners  themselves. 

Now  one  other  real  market  consideration:  What  if 
war  comes  out  of  the  bad  tangle  now  existing  in  this 
Spanish  war  debacle?  You  note  that  there  is  no  re- 
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striction  upon  shipments  to  Germany,  Italy,  etc.,  which 
means  that  if  the  European  disturbance  arrives,  as 
Russia  wants  it  to,  there  will  be  huge  demands  for  all 
kinds  of  foods,  and  especially  canned  foods.  The  world 
revolution  planned  by  Russia  doubtless  does  not  intend 
that  the  United  States  will  be  allowed  to  produce  the 
foods  to  feed  the  contestants;  that  is  what  all  the 
strikes  and  labor  troubles  mean  in  our  country;  that 
is  the  way  they  work  it.  If  the  men  in  position  to 
know  are  right,  the  plan  of  this  revolution  is  definite, 
detailed  to  the  last  iota,  and  carried  out  on  schedule. 
This  whole  strike  movement  is  not  a  mere  sporadic, 
haphazard  effort.  Canned  foods  will  feel  its  full  force 
as  soon  as  active,  heavy  canning  time  arrives.  Watch 
and  see.  And  this,  you  will  say,  does  not  belong  in 
this  market  report,  nor  in  these  pages,  and  that  is 
exactly  what  these  schemers  depend  upon:  that  the 
public  will  not  wake  up  until  too  late  and  their  plans 
are  in  full  force,  as  now  in  Spain.  Then  we  wiF  won¬ 
der  :  How  did  it  ever  happen  here  ? 

• 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade" 

A  Little  More  Activity  —  Firmness  Rules  —  Some  Fear  The 
Necessarily  Higher  Prices  May  Affect  Consumption — North¬ 
west  Prices  On  Berries,  Etc. — Stringless  Beans  Firm — Corn 
And  Peas  Unchanged — Many  Pea  Canners  Withdrawn  Owing 
To  Aphid  Damage — Asparagus  Fairly  Well  Taken. 

New  York,  June  4,  1937. 

HE  SITUATION — More  activity  was  discernible 
in  the  canned  foods  market  during  the  past  week, 
as  interest  in  new  packs  grows  with  the  naming 
of  additional  opening  prices,  mainly  on  fruits.  The 
spot  markets  were  generally  showing  a  steady  under¬ 
tone  during  the  week,  with  a  little  irregularity  evident 
in  the  market  for  carry-over  tomatoes.  In  canned 
fruits,  firmness  remains  a  market  feature,  while  sal¬ 
mon  is  holding  the  spotlight  in  the  canned  fish  division. 

THE  OUTLOOK — Moderate  covering  on  new  pack 
items  is  looked  for  over  the  summer  months.  Dis¬ 
tributors  generally,  however,  appear  at  the  moment  to 
be  inclined  to  stand  pat  on  their  future  commitments 
and  defer  the  placing  of  additional  contracts  until  they 
have  more  opportunity  to  judge  consumer  reaction  to 
the  higher  prices  which  are  now  being  made  effective 
on  some  lines,  reflecting  higher  prices  at  the  canneries. 

NORTHWEST  FRUITS — Northwestern  canners  are 
putting  out  opening  prices  on  1937  pack  berries  and 
cherries,  early  advices  tending  to  bear  out  recent  post¬ 
ings  pointing  to  higher  prices  all  around  on  the  new 
season’s  pack.  Prices  made  thus  far  indicate  a  mar¬ 
ket  of  $2.75  on  choice  Royal  Anne  cherries,  which 
should  attract  a  fair  amount  of  buying  interest  in  view 
of  the  sold-up  condition  of  the  market  on  last  year’s 
pack.  Berry  prices  vary  somewhat,  but  are  generally 
above  last  year’s  figures.  Canners  are  reported  ex¬ 
periencing  considerable  difficulty  in  securing  fruits, 
with  prices  being  run  up  by  the  competitive  bidding  of 
cold  pack  operators. 


FRUITS  GO  HIGHER — California  canned  fruits 
under  nationally  known  brands  are  still  on  the  up¬ 
trend,  California  Packing  Corporation  this  week  ad¬ 
vanced  pears  and  cling  peaches  under  its  “Del  Monte” 
label,  with  peaches  now  held  at  $1.75  for  halves,  with 
Is  at  $1.15  and  2s  at  $1.35.  The  market  for  Bartlett 
pears  under  the  same  label  has  been  advanced  to  $1.80 
on  2y;>s,  with  2s  at  $1.40,  Is  at  $1.17i/>,  and  10s  at 
$6.25.  The  general  market  on  cling  peaches  on  the 
Coast  is  firmer  at  $1.70  for  fancy  21/0^,  $1.60  to  $1.70 
for  choice,  and  $1.45  to  $1,471/0  for  standards. 

APRICOTS — A  better  demand  for  apricots  for  Coast 
shipment  is  noted,  and  the  market  is  doing  well.  Can¬ 
ners  are  holding  the  market  steady  on  the  basis  of 
$2.00  for  fancy  2i/os,  $1.90  for  choice,  and  $1.50  to 
$1.55  for  standards.  Growers  of  canning  apricots  in 
California  are  endeavoring  to  arrange  for  an  adver¬ 
tising  fund  to  feature  this  fruit,  the  campaign  being 
based  on  the  same  plan  which  proved  so  successful  in 
the  case  of  cling  peaches. 

PEARS — ^With  recent  sales  drives  apparently  hav¬ 
ing  adequately  cleared  surplus  holdings  of  Bartlett 
pears  from  canners’  hands,  the  market  is  now  in  good 
shape,  with  canners  firm  at  $1.85  for  fancy  2Vis,  $1.65 
to  $1.70  for  choice,  and  $1.50  to  $1.55  for  standards. 

FRUITS  FOR  SALAD — Reflecting  firmness  in  the 
remainder  of  the  canned  fruit  line,  fruits  for  salad  are 
working  into  firm  position,  and  remaining  unsold  stocks 
in  packers’  hands  are  reported  to  be  small.  The  mar¬ 
ket  for  fancy  grades  is  quoted  on  the  Coast  at  $1.45  to 
$1.50  for  Is,  $1.80  to  $1.85  for  2s,  $2.45  to  $2.55  for 
21/2S,  and  $8.50  to  $8.75  for  10s,  while  choice  grades 
are  quoted  at  $1.35  to  $1.45  for  Is,  $1.70  to  $1.80  for 
2s,  $2.30  to  $2.45  for  2V2S,  and  $8,00  to  $8.50  for  10s. 
The  higher  prices  in  these  ranges  apply  on  the  more 
favored  brands. 

TOMATOES — The  market  for  southern  tomatoes 
has  developed  a  little  irregularity,  canners  quoting  Is 
at  55  cents,  although  some  shading  under  this  figure 
is  reported.  On  2s,  the  market  is  generally  held  at  an 
inside  of  721/2  cents,  with  2V2S  at  $1.00,  3s  at  $1.15, 
and  10s  at  a  range  of  $3.20  to  $3.30,  f.  o.  b.  canneries. 
California  packers  are  quoting  fancy  tomatoes,  solid 
pack,  at  821/2  cents  to  95  cents  for  Is,  95  cents  to  $1.00 
W  2s,  $1.30  to  $1.45  for  21/2S,  and  $4.05  to  $4.50  for 
10s,  while  standards,  in  puree,  are  held  at  621/2  cents 
for  Is,  70  cents  for  2s,  871/2  cents  for  21/2S,  and  $3.00 
for  10s.  Buying  for  Coast  shipment  is  rather  quiet  at 
the  moment. 

STRINGLESS  BEANS— A  moderate  inquiry  for 
stringless  beans  for  prompt  shipment  is  reported,  with 
the  market  in  the  South  still  firming  up  on  the  small 
stocks  still  available.  Standard  cut  stringless  are  now 
generally  held  at  90  cents  for  cannery  shipment,  with 
10s  firm  at  $4.00. 

CORN,  PEAS — There  were  no  spot  market  develop¬ 
ments  of  general  interest  on  these  staples  during  the 
week  under  review.  Spots  remain  unchanged,  under 
quiet  buying,  with  little  interest  being  shown  by  job¬ 
bers  in  making  additional  commitments  on  futures  at 
this  time.  Reports  on  acreage  and  growing  conditions 
are  being  closely  studied  for  an  indication  of  the  prob¬ 
able  price  trend  on  new  packs.  Reports  of  insect  dam- 
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age  to  the  growing  pea  crop,  notably  in  Maryland  and 
Delaware,  are  arousing  some  concern,  particularly  in 
view  of  the  numerous  withdrawals  by  canners  this 
week. 

SALMON — Continued  strength  is  in  evidence  in  the 
salmon  market,  with  unsold  stocks  remaining  from  the 

1936  pack  generally  concentrated  in  the  hands  of  a 
few  packers.  This  naturally  makes  for  a  strong  mar¬ 
ket,  and  reds  are  being  held  at  $2.50,  with  pinks  at 
$1.25  and  chums  at  $1.15,  f.  o.  b.  Seattle.  Coast  re¬ 
ports  this  week  indicate  that  opening  prices  on  the 

1937  pack  will  be  at  these  levels  or  higher,  and  jobbers 
are  rounding  out  their  stocks  to  insure  adequate  sup¬ 
plies  for  the  summer  season. 

ASPARAGUS  —  Jobbers  have  confirmed  a  fair 
amount  of  business  on  new  pack  California  asparagus, 
although  in  most  instances  buyers  have  contracted  only 
for  enough  supplies  for  their  immediate  needs.  The 
substantially  higher  prices  made  on  this  season’s  pack 
have  led  to  some  fears  of  buying  resistance,  and  job¬ 
bers  are  showing  more  inclination  to  consider  Eastern 
packs,  which  are  quoted  in  many  instances  at  attrac¬ 
tive  differentials  under  the  Coast  product. 

• 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade” 

General  Market  Recovering  From  Holiday — Buyers  And  Sellers 
Sizing  Up  The  Future  Condition — Favorable  Crowing  Weather 
Prevails — Aphis  Damaging  Pea  Crop — Prices  Firm,  Market 

Inactive,  Interest  Centered  On  Futures — ^The  Old  Timer. 

Chicago,  Ill.,  June  4,  1937. 

ENERAL  MARKET — Convalescing,  recovering 
from  the  three-day  holiday,  just  about  begin¬ 
ning  to  hit  its  stride.  That  describes  the 
“doin’s”  since  last  Monday. 

Developments  during  the  past  two  weeks  impress 
one  with  the  thought  that  buyers  and  sellers  are  look¬ 
ing  at  the  future  course  of  the  market  from  two  rather 
determined  points  of  view,  and  both  are  holding  their 
positions.  The  buyer  seems  to  think  that  there  isn’t 
any  use  for  him  to  “stick  his  neck  out”  and  that  he 
will  just  slide  along.  He  points  to  the  fact  that  crop 
conditions,  particularly  on  the  major  vegetable  items 
and  fruit  as  well,  are  vastly  different  from  a  year  ago, 
and  that  there  isn’t  any  rhyme  or  reason  for  him  to 
jump  in  and  buy  heavily  ahead. 

The  thoughtful  seller  points  out: 

First — Look  what  happened  to  California  spinach,  a 
very  light  crop  with  corresponding  small  pack. 

Second — Don’t  overlook  the  Blue  Mold  disease  that 
devastated  the  spring  crop  of  spinach  in  the  Ozarks. 

Third — Take  the  asparagus  pack  in  California  to 
date.  It  promises  to  be  10,  possibly  20  per  cent,  less 
than  last  year’s  pack,  and  asparagus  production  in 
Illinois  and  Michigan  is  not  running  up  to  expecta¬ 
tions. 

Fourth — The  aphis  scare  in  the  Maryland-Delaware 
pea  sections,  where  authorities  claim  damage  to  the 
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extent  of  30  per  cent,  has  already  been  recorded,  and 
this — plus  the  extreme  late  start  among  the  pea  can- 
ners  of  Indiana,  Illinois  and  Wisconsin. 

Fifth — The  difficulty  of  Indiana  canners  in  securing 
adequate  tomato  acreage,  with  the  result  that  this 
year’s  total  for  the  U.  S.  A.  will  be  less  than  1936  and 
the  largest  and  heaviest  future  sales  of  tomatoes  out 
of  Maryland  in  a  long  number  of  years,  a  district  that 
sells,  relatively  speaking,  few  futures. 

Sixth — Labor  unrest.  California  canners  will  have 
to  pay  60  cents  an  hour  instead  of  50  cents  that  was 
agreed  upon.  The  unrest  is  becoming  manifest  in 
Indiana — note  strike  at  Morgan  Packing  Company,  not 
saying  anything  about  the  strike  at  Heinz’s  Pittsburgh 
plant. 

If  you  were  going  to  make  a  wager,  it  would  seem 
as  if  the  sellers  were  the  ones  to  back — don’t  you  think? 

THE  WEATHER — May  was  a  wet  month,  but  the 
warm,  bright  and  sunshiny  days  of  the  past  week  have 
sure  made  things  pop,  and  if  favorable  conditions 
continue,  the  season  will  soon  be  running  on  about 
schedule. 

TOMATOES — No.  2  tin  standards  in  Indiana  are 
held  generally  at  80  cents  factory,  with  here  and  there 
a  car  obtainable  at  77V->  cents.  The  Chicago  market 
is  not  buying,  but  Indiana  canners  report  free  sales  to 
Missouri  River  districts.  No.  2yo  tin  standards  are 
held  firm  at  $1.00  Indiana  and  Ohio  factory. 

Future  tomatoes  are  showing  a  little  more  interest 
and  a  larger  volume  of  business  could  be  booked  here. 


but  sellers  are  holding  firm  at: 

No.  1  Standard  Indiana 

Tomatoes . $  .47  V2  factory 

No.  2  Standard  Indiana 

Tomatoes . 75  factory 

No.  2V^  Standard  Indiana 

Tomatoes .  1.00  factory 

No.  10  Standard  Indiana 

Tomatoes .  3.25  factory 


PEAS — The  market  is  in  a  sound  statistical  posi¬ 
tion  and  authorities  state  that  it  will  give  a  good  ac¬ 
count  of  itself  during  the  next  several  months.  Dis¬ 
tributors’  stocks  are  by  no  means  heavy.  The  carry¬ 
over  in  canners’  hands  is  confined  to  the  better  grades, 
and  with  the  developing  demand  for  better  foods  it 
would  seem  that  it  was  good  policy  on  the  part  of 
canners  to  carry  over  such  stock  rather  than  to  sell 
on  a  depressing  market. 

The  aphis  threat  in  the  East  and  the  late  season  in 
other  territories  makes  one  feel  that  this  year’s  pea 
pack  will  not  be  in  excess  of  a  normal  consuming  de¬ 
mand. 

Prices  are  unchanged.  Spots  are  a  little  quiet.  There 
is  little  activity  in  futures,  and  both  the  canner  as  well 
as  the  buyer  is  inclined  to  wait  it  out. 

CORN — There  is  little  of  news  to  report  in  corn, 
either  old  or  new  packing.  The  market  is  just  drifting. 
No.  2  standard  corn  is  still  available  in  the  Middle 
West  at  90  cents  factory,  but  a  spirited  demand  of  but 
short  duration  would  clean  up  rapidly  the  small  hold¬ 
ings. 

OTHER  VEGETABLES — Beets,  green  and  wax 
beans,  sauer  kraut,  spinach,  carrots  are  without  in¬ 
terest,  although  prices  are  steady. 


SHRIMP — Gulf  canners  are  having  difficulty  in  fill¬ 
ing  their  orders.  The  trade  in  Chicago  are  fearful 
they  will  not  receive  deliveries,  as  shrimp  packing  is 
rapidly  drawing  to  a  close.  The  market  is  very  firm, 
and  someone  has  predicted  that  fancy  shrimp  will  be 
selling  before  the  fall  pack  as  high  as  $2.00. 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE— The 
advertising  campaign  is  developing  added  interest  in 
grapefruit  juice,  with  Texas  apparently  the  attractive 
basis  of  supply,  as  No.  2  tin  fancy  grapefruit  juice  is 
quoted  from  the  Rio  Grande  district  at  75  cents  factory. 

Fancy  hearts  or  segments  are  firm,  but  buying  is 
limited. 

CALIFORNIA  PEACHES— A  heavy  volume  of 
business  has  been  recorded  in  this  market  on  the 
basis  of : 

No.  2*  -2  Choice  Y.  C.  Peaches $1.55  Coast 

No.  2Vi*  Stand.  Y.  C.  Peaches 1.45  Coast 

and  quite  a  number  of  canners  who  have  had  business 
tendered  them  at  these  levels  have  definitely  refused 
to  confirm.  More  and  more  is  it  felt  that  $1.55  and 
$1.45 — which  was  last  year’s  formal  opening — will 
prove  worthwhile  contracts  for  the  buyers. 

APRICOTS — A  few  prices  have  emanated  from  the 
Coast  on  the  basis  of  No.  2V-*  choice  $1.70  with  result¬ 
ing  sizeable  business.  Among  the  larger  canners,  the 
desire  is  to  hold  for  quite  a  little  more  money,  as  apri¬ 
cots  will  cost  the  canner  this  year  from  $40  to  $50  a 
ton,  or  much  more  than  they  paid  in  1936. 

R.  S.  P.  CHERRIES — Crop  prospects  are  good  in 
Wisconsin  and  Michigan,  so  latest  reports  have  it,  and 
this  in  the  face  of  statements  that  appeared  some  week 
or  so  ago  to  the  contrary.  No.  10  tins  R.  S.  P.  cherries 
have  been  offered  in  the  Chicago  market  lately  at  $6.50 
f.  o.  b.  Michigan  and  New  York  factory. 

A  HUNDRED  BUYERS  ARE  BETTER  THAN 
ONE  BUYER — You  have  to  hand  it  to  those  chaps — 
meaning  the  officers  and  directors  of  the  Procon  Gro¬ 
cery  &  Service  Company.  They  saw  the  light — they 
didn’t  have  to  be  told — they  know  that  a  hundred  buy¬ 
ers  are  better  than  one  buyer  and  that  it  is  better  for 
the  eleven  food  chain  corporations  who  composed  Pro- 
con.  The  Federal  Trade  Commission  did  the  right 
thing  in  letting  the  Procon  retire  to  “save  their  face.” 
While  this  is  the  first  concrete  result  of  the  fruits  of 
the  Robinson-Patman  Law,  it  is  undoubtedly  the  fore¬ 
runner  of  many- others  to  follow,  and  remember,  on  the 
19th  of  this  month  the  Robinson-Patman  Law  will  have 
been  in  effect  only  one  year.  Truly — a  hundred  buyers 
are  better  than  one  buyer. 

THE  OLD  TIMER  (continued  from  last  week)  — 
Your  correspondent  had  forgotten  how  Old  Timer  at 
this  season  of  the  year  always  went  up  to  his  summer 
home  in  the  Northern  Wisconsin  woods.  So  when  the 
usual  weekly  call  was  made  last  evening,  was  really 
surprised  to  find  that  preparations  had  been  completed 
for  the  Old  Boy  and  his  daughter  to  leave  for  the  sum¬ 
mer.  Indeed,  they  were  planning  to  get  away  over 
the  week-end.  However,  let  Old  Timer  do  the  talking : 

“Yes,  leaving  a  little  early  this  year,  but  the 
bass  season  opens  on  the  20th  and  I  want  to  have 
some  good  sport  before  the  hot  July  weather  sets 
in.  Then,  too,  my  daughter  wants  to  get  our  shack 
in  shape,  because  she  is  going  to  have  some  friends 
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up  there  the  latter  part  of  the  month.  Be  sure 
and  tell  Mr.  Judge  to  send  me  my  weekly  paper, 
for  I  don’t  want  to  miss  any  issue  of  The  Canning 
Trade,  and  you,  ‘Illinois,’  drop  me  a  line  occasion¬ 
ally  and  tell  me  what’s  going  on  down  here,  will 
you?” 

Of  course,  Old  Timer  was  assured  that  his  requests 
would  be  taken  care  of,  and  he  was  extended  every  pos¬ 
sible  good  wish  for  a  pleasant,  happy  and  healthy  sum¬ 
mer  at  his  shack.  And  so,  the  readers  of  this  column 
will  have  to  say,  just  as  Old  Timer  said,  “Auf  Wieder- 
sehen!  Auf  Wiedersehen !” 

GULF  STATES  MARKET 

By  ‘‘Bayou  ’ 

Special  Correspondent  of  "The  Canning  Trade” 

Florida  And  Georgia  Having  Shrimp — Gulf  Without — ^Weather 
Hot  And  Dry — Beans  And  Other  Crops  Suffering — Okra  Plant¬ 
ing  Delayed — Canners  Well  Pleased  With 
Spinach  Pack  And  Sale. 

Mobile,  Ala.,  June  4,  1937. 

HRIMP — Very  few  are  being  produced  in  this  sec¬ 
tion  and  the  local  dealers  have  had  to  draw  their 
supply  mostly  from  Florida  and  Georgia,  where 
shrimp  have  been  hitting  for  the  past  week  or  ten  days. 

It  is  expected  that  the  shrimp  will  migrate  to  this 
coast  within  a  couple  of  weeks,  but  the  Alabama, 
Mississippi  and  Louisiana  shrimpers  will  have  to  do  all 
their  fishing  in  the  Gulf  of  Mexico,  three  miles  out 
beyond  the  shore  line  of  the  land,  because  the  closed 
season  is  on  in  this  section  and  the  conservation  law 
prohibits  the  trawling  for  shrimp  in  state  waters, 
which  means  all  lakes,  bays,  rivers,  bayous  and  any 
other  body  of  water  within  those  three  states. 

No  state  has  any  jurisdiction  in  the  Gulf,  Ocean  or 
sea  beyond  three  miles  of  its  shore. 

Some  of  the  shrimp  boats  have  ventured  in  the  Gulf 
this  past  week,  but  they  have  found  shrimp  so  scarce 
and  scattered  that  they  had  to  knock  off  temporarily, 
as  they  did  not  catch  enough  shrimp  to  pay  the  ex¬ 
penses  of  fuel  and  ice  for  the  trip. 

The  fishermen  are  an  optimistic  bunch  and  they  will 
no  doubt  try  it  again  this  week  or  the  next. 

The  few  shrimp  obtained  were  large  and  fancy. 

The  price  of  canned  shrimp  is  $1.50  per  dozen  for 
No.  1  small;  $1.55  for  medium,  and  $1.65  for  large, 
f.  o.  b.  cannery. 

SNAP  BEANS — This  section  is  experiencing  hot  and 
dry  weather  and  as  a  consequence,  the  beans  and  all 
vegetables  are  not  faring  so  well. 

The  records  of  the  weather  man  shows  that  the  tem¬ 
perature  was  90  degrees  or  higher  in  six  days  in  May 
and  last  Sunday  the  thermometer  registered  96  de¬ 
grees,  tying  the  all-time  mark  for  May  30  set  in  1878, 
so  it  is  doubtful  if  anybody  in  Mobile  can  remember 
when  we  had  as  hot  a  day  in  May,  because  59  years 
ago  is  a  mighty  long  time  to  remember  anything. 

We  need  rain  in  this  section  and  need  it  bad. 

The  bean  pack  is  moving  along  as  well  as  can  be 
expected  under  present  conditions,  but  it  will  have  to 


move  a  good  deal  better  for  this  section  to  turn  out 
anything  like  a  normal  pack. 

Of  course,  it  may  be  said  that  the  season  is  young 
yet,  but  the  bean  pack  got  off  to  a  late  start,  it’s  late 
moving  and  it  will  have  to  be  late  quitting  in  order  to 
make  up  for  lost  time. 

While  the  bean  crop  is  suffering,  yet  other  crops  are 
suffering  worse  and  the  produce  dealers  report  scarcity 
of  cabbage. 

The  price  of  No.  2  cut  stringless  beans  is  from  78i/^ 
to  80  cents  per  dozen,  f.  o.  b.  factory. 

OKRA — Due  to  the  dry  and  hot  weather,  the  plant¬ 
ing  of  okra  will  be  held  up  and  the  farmers  are  not 
even  talking  of  planting  okra,  much  less  preparing  the 
soil  for  it. 

The  price  of  No.  2  cut  okra  is  90  cents  per  dozen, 
f.  o.  b.  factory. 

SPINACH — The  canners  of  this  section  who  packed 
spinach  are  well  pleased  with  the  results.  The  quality 
of  the  product  was  first  class  in  every  respect  and  the 
movement  has  been  very  good  and  at  a  fair  price. 

Spinach  is  not  canned  extensively  in  this  section,  but 
the  vegetable  canners  appeared  to  be  more  interested 
in  the  pack  this  year  than  ever  before ;  and  in  years  to 
come,  it  may  develop  into  one  of  the  major  packs  of 
this  section. 

The  price  of  spinach  is  80  cents  per  dozen  for  No.  2 ; 
$1.10  for  No.  2V^,  and  $3.75  for  No.  10,  f.  o.  b.  factory. 

• 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade” 

Stocks  Much  Lighter  Than  in  Former  Years — Surveying  the 
Peach  Crop  to  Decide  Upon  Pack — New  Prices  Show  Advances 
and  Withdrawals — Asparagus  Prices  Well  Received — ^Tomatoes 
Slowest  Movers  but  in  Firm  Hands — Salmon  May  Move  Higher. 

San  Francisco,  June  3,  1937. 

I  IGHT  STOCKS — Unsold  stocks  of  fruits,  vegetables 
I  and  fish  in  first  hands  are  much  lighter  than  in 
L- .  recent  years,  with  those  of  wholesalers  and  re¬ 
tailers  about  normal.  This  shows  conclusively  that 
canned  foods  have  been  going  into  consumption  at  a 
rapid  rate,  and  that  last  year’s  heavy  packs  were  not 
excessive.  Canners  are  not  making  the  usual  conces¬ 
sions  to  clean  up  odd  lots  but  are  steadily  revising 
prices  upward.  Prices  that  seemed  quite  high  only  a 
few  months  ago  now  seem  low  by  comparison;  those 
on  spinach,  asparagus,  salmon,  apricots,  peaches  and 
cherries,  for  example. 

PEACH  SURVEY — A  peach  survey  has  been 
launched  to  determine  the  probable  size  of  the  crop  of 
canning  cling  peaches  and  upon  its  completion  negotia¬ 
tions  will  be  commenced  with  growers  as  to  the  proper 
price  to  be  paid  by  canners.  So  many  of  these  surveys 
have  been  made  in  the  past  that  the  estimates  can  be 
had  quickly,  with  a  high  degree  of  accuracy  assured. 
Plans  are  being  considered  for  a  pack  of  from  10,000,- 
000  cases  to  11,000,000  cases. 
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NEW  PRICES — Several  packers  have  revised  their 
fruit  lists  of  late  and  have  made  numerous  advances 
as  well  as  withdrawals.  It  is  a  foregone  conclusion  that 
more  will  be  paid  for  fruit  than  last  year  and  that 
labor  costs  will  be  much  higher,  so  there  is  little  pres¬ 
sure  to  move  the  light  remaining  stocks.  Apricots  are 
being  especially  firmly  held  and  some  who  have  been 
offering  choice  halves  at  $1.70  for  No.  2V2S,  have 
stepped  up  prices  to  $1.90.  Holdings  of  cherries  are 
so  light  that  this  fruit  may  be  considered  to  be  off  the 
market,  although  a  few  small  lots  can  be  located.  One 
holder  is  offering  a  few  cases  of  choice  No.  21/2  Royal 
Annes  at  $2.45,  the  price  asked  for  the  fancy  grade 
two  weeks  ago.  Stocks  of  California  pears  are  getting 
closely  sold  up  and  the  Northwest  pack  is  now  getting 
increased  attention. 

ASPARAGUS — Opening  prices  on  asparagus  seem 
to  have  been  well  received  by  the  trade  and  confirma¬ 
tions  on  advance  business  are  coming  in  in  good  shape. 
Warmer  weather  is  being  experienced  and  harvesting 
is  being  stepped  up,  but  the  output  is  still  below  expec¬ 
tations,  with  but  three  weeks  of  the  season  remaining. 
Most  packers  are  making  an  allowance  of  ten  cents  a 
case  on  asparagus  shipped  by  July  15  and  considerable 
new  pack  goods  is  already  moving. 

TOMATOES — California  tomatoes  are  one  of  the 
slowest  moving  items  in  the  list,  but  holdings  are  in 
firm  hands  and  the  trade  is  playing  a  waiting  game. 
Eventually,  it  feels,  its  offerings  will  be  in  demand 
and  the  surplus  will  move  off.  There’s  quite  a  spread 
between  lists  of  canners,  but  most  of  the  holders  are 
in  the  higher  brackets.  This  is  especially  noticeable  in 
solid  pack.  In  standards,  prices  are  more  uniform.  In 
the  latter  it’s  621/2C,  70c,  871/2C  and  $3  for  No.  Is,  No. 
2s,  No.  21/^s  and  No.  10s,  respectively. 

SALMON — Salmon  canners  who  recently  advanced 
prices  on  pinks  to  $1.25  and  on  chums  to  $1.15,  seem 
to  feel  that  these  are  not  to  be  top  prices  for  long.  Any¬ 
way,  shipments  at  these  prices  are  limited  to  June  15. 
Fancy  Columbia  River  salmon  has  been  advanced  to 
$2.15  for  halves  and  $3.70  for  pound  flats,  with  no 
discounts  for  quantity  purchases. 


CORN 
MIXER 


Gives  a  uniform  consistency, 
rich,  creamy  appearins  pro* 
duct. 

The  ONLY  Batch  Mixer 
that  mixes  with  OSCILLAT¬ 
ING  MOTION  paddles,  as- 
surins  corn  of  the  same  consis¬ 
tency  to  the  last  bit  discharged. 


DOUBLE  BATCH  MIXER 


BERLIN  CHAPMAN  CO  ,,  Berlin,  Wis. 


CROP  REPORTS 

(Continued  from  page  7) 

some  rain  in  next  few  days  will  have  further  delay  in 
setting.  Expect  to  get  about  80  per  cent  of  normal 
acreage.  Considerable  damage  from  cut  worms  on 
plants  that  have  been  set.  High  prices  of  other  farm 
products  have  had  effect  on  tomato  acreage. 

VIENNA,  IND.,  June  1,  1937 — Just  now  setting  plants 
in  the  field,  on  one  of  the  shortest  acreages  we  have 
had  in  many  years.  Hope  for  75  per  cent  of  a  normal 
crop  on  acreage  actually  set. 

NANTICOKE,  MD.,  May  31,  1937 — Acreage  about  the 
same  as  last  year.  Season  a  little  later  on  account  of 
scarcity  of  early  plants.  Quite  a  bit  of  trouble  with 
bugs. 

PERRYMAN,  MD.,  June  1,  1937 — Not  much  acreage  set 
as  yet.  Plants  seem  to  be  plentiful  but  a  little  late  on 
account  of  cool  nights.  The  bulk  of  acreage  will  prob¬ 
ably  go  out  about  June  4th  and  a  few  days  later. 

PURDY,  MO.,  May  22,  1937 — Season  ten  days  late. 
Transplanting  just  begun.  Plants  scarce  on  account 
of  a  cold,  backward  spring.  Excessive  rainfall  at  this 
time.  Acreage  about  60  per  cent  of  normal. 

WAYNESVILLE,  N.  c..  May  28,  1937— Acreage  about 
normal.  Condition  80  per  cent  at  this  time. 

DELTA,  PA.,  May  31,  1937— Not  set  as  yet. 

NEW  FREEDOM,  PA.,  June  1,  1937— Planting  just 
started  this  week. 

WESLACO,  TEXAS,  May  27,  1937— Pack  is  just  begin¬ 
ning;  will  be  short.  Most  canners  have  their  packs 
sold.  Canners  have  held  firm  at  45  cents  for  Is,  70 
cents  for  2s,  and  $3.25  for  10s.  Some  are  now  quoting 
50  cents  for  Is,  75  cents  for  2s  and  $3.50  for  10s. 

OGDEN,  UTAH,  May  25,  1937 — Planting  is  well  under 
way.  Nothing  to  hinder  crops  yet. 

OTHER  ITEMS 

FORT  COLLINS,  COLO.,  May  31,  1937 — R.  S.  P.  Cher¬ 
ries  :  Crop  at  the  present  time  shows  about  40  per  cent 
of  normal. 

EAST  JORDAN,  MICH.,  June  1,  1937 — Beets:  Acreage 
same  as  last  year.  Will  plant  June’ 10th  to  15th. 

Carrots :  Small  acreage ;  20  acres. 

R.  S.  P.  Cherries :  Prospects  good.  Pollenization 
period  favorable.  State  College  experts  say  less  ton¬ 
nage  than  year  ago.  Most  canners  figure  higher  yield, 
providing  there  is  no  damage  later  on. 

Cuthbert  Red  Raspberries:  Expect  light  crop. 

Strawberries :  Look  fair. 

WAYNESVILLE,  N.  c..  May  28,  1937— Spinach :  Acre¬ 
age  on  all  items  about  normal;  condition  50  per  cent 
at  this  time. 

Beets :  Condition  75  per  cent. 

Turnip  Greens :  Condition  95  per  cent.  Plantings  on 
all  items  have  been  late  for  this  section  on  account  of 
cold,  wet  weather  conditions. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 

Canned  Vegetables 


CANNED  VEGETABLES— Continued 


Wholeerain — Continued 

White,  Fancy  No. 

No.  10 . 

Ex.  Std.  No.  2 . 

No.  10 . . 

Std.  No.  2 . . 

No.  10 _ _ 

Shoepeg,  Fancy  No.  2... 

No.  10 . 

Ex.  Std.  No.  2 . 

No.  10 . 

Std.  No.  2 . 


Eastern 


Eastern 

Low  High 

Central 

Low  High 

West  Coast 
Low  High 

ASPARAGUS 

.  3.06 

.  3.15 

.  3.15 

Green  Mam.,  No.  2  ro.  cans.... 

3.00 

1.60 

3.26 

1.60 

.  2.85 

2.76 

2.80 

Tips,  White,  Mam.  No.  1  sq . 

Small,  No.  1  sq . — 

Green  Mam.,  No.  1  sq........... 

Small.  No.  1  sq..... . — _ 

.  2.96 

.  2.90 

.  2.76 

.  2.60 

BAKED  BEANS 

16  oz . 

No.  2%  . 

No.  10  . 


STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 . 

No.  10 . — 

Ex.  Std.  Cut  Green,  No.  2. . 

No.  10 . 

Std.  Cut  Green,  No.  2^ . — 

No.  10 . 

Fancy  Whole  Green,  No.  2 _ 

No.  10 . — 

Ex.  Std.  Whole  Green,  No.  2.. 

No.  10 . . 

Std.  Whole  Green,  No.  2 . . 

No.  10 . 

Fancy  Cut  Wax,  No.  2 . . 

No.  10 . . . 

Ex.  Std.  Cut  Wax,  No.  2 . 

No.  10 . 

Std.  Cut  Wax,  No.  2 . . 

No.  10 . — 

Fancy  Whole  Wax,  No.  2...... 

No.  10 . 

Ex.  Std.  Whole  Wax,  No.  2... 

No,  10 . 

Std.  Whole  Wax,  No,  2 . 

No.  10 . 

Red  Kidney.  Std.  No.  2 . 

No.  10 . 


LIMA  BEANS 

No.  2  Tiny  Green . 

No.  10 . 

No.  2  Medium  Green.... 

No.  10 . 

No.  2  Green  &  White.. 

No.  10 . 

No.  2  Fresh  White . 

No.  10 . 

No.  2  Soaked . 


BEETS 

Whole.  No.  2^ . 

No.  2% . 

Std.  Cut.  No.  2 . 

No.  2% . 

No.  10 _ 

Ex.  Std.  Cut,  No.  2 - 

No.  2V4 - 

No.  10 . . 

Std.  Sliced.  No.  2 - 

No.  2%..~ . 

No.  10 . 

Ex.  Std.  Sliced.  No.  2.... 
No.  10 . . 

CARROTS 


No.  10... 
Std.  No.  2.. 
No.  10„ 


CORN — Creamstyle 

Yellow,  Fancy  No.  2 . 

No,  10 . . 

Ex.  Std.  No.  2 . . 

No.  10 . . 

Std.  No.  2 . . 

No.  10..„ . . 

White,  Fancy  No.  2 . 

No.  10 . 

Ex.  Std.  No.  2 . _..... 

No.  10 . 

Std.  No.  2 . 

No.  10 . 

HOMINY 


.95 


.87V^  1.00 

".’so  ’’.’90 


.66 

.95 

3.76 

.60 

1.25 

4.25 

.60 

1.00 

3.76 

.65 

1.10 

4.00 

No.  2% . !!....!..._!!!! 

No.  10 . . 

.76 

.86 

MIXED  VEGETABLES 

Fey.,  No.  2 . .  „ 

1  ft 

.85 

4.26 

.66 

3.50 

.90 

4.60 

SfH  ,  9 

.76 

4.60 

.85 

6.00 

.90 

No.  10 . . 

4.00 

OKRA  AND  TOMATOES 

Std  ,  No  2 . . 

.96 

.96 

4.00 

4.36 

No.  10 . . . 

1.10 

6.50 

1.76 


.80  .87Vj 

4.36  4.60 


.75 

8.76 


.80 

4.00 


.90 

".’86 

4.25 

.66 


1.00 

1.20 

.80 

1.16 

4.25 


.85 

1.16 

4.25 


4.25 
.96 

1.26 
4.60 


4.35 

.96 

1.25 

4.60 


.86 

3.60 

.76 


3.26 


.90 

3.76 

.77% 


.80 

.86 

3.76 


.82%  .86 


1.40 

1.86 


.86 

1.10 

3.35 

.96 

8.60 


PEAS 

No.  2  Fancy  Sweets,  2s............„ 

No.  2  Fancy  Sweets,  3s....„....- 

No.  2  Fancy  Sweets,  4s......„_.. 

No.  2  Fancy  Sweets,  63 . 

No.  2  Ex.  Std.  Sweets,  2s . . 

No.  2  Ex.  Std.  Sweets,  3s _ _ 

No.  2  Ex.  Std.  Sweets,  4s.......... 

No.  2  Ex.  Std.  Sweets,  6s....„.... 

No.  2  Std.  Sweets,  2s . . 

No.  10  Std.  Sweets,  2s . . 

No.  2  Std.  Sweets,  3s . _.... 

No.  10  Std.  Sweets,  3s 

No.  2  Std.  Sweets,  4s . . 

No.  10  Std.  Sweets,  4s . . 

No.  2  Std.  Sweets,  6s . . 

No.  10  Std.  Sweets,  6s................ 

No.  2  Fey.  Alaskas,  Is....^....... 

No.  2  Fey  Alaskas,  2s . . 

No.  2  Fey.  Alaskas,  3s . . 

No.  2  Ex.  Std.  Alaskas,  ls......_ 

No.  2  Ex.  Std.  Alaskas,  2s....... 

No.  2  Ex.  Std.  Alaskas,  3s . 

No.  2  Ex.  Std.  Alaskas,  4s......„ 

No.  2  Ex.  Std.  Alaskas,  68 . . 

No.  2  Std.  Alaskas,  3s . . 

No.  10  Std.  Alaskas,  8s . . 

No.  2  Std.  Alaskas,  4s . 

No.  10  Fey.  Alaskas.  4s . . 

No.  10  Ex.  Std.  Alaskas,  8s . 

No.  10  Std.  Alaskas,  4s . . 

No.  2  Std.  Alaskas.  6s.... . . 

No.  10  Std.  Alaskas,  6s.............. 

No.  2  Ungraded . . 

Soaked,  28........„..».. . . 

lOs  . . . 

Blackeye,  28,  Soaked . 

PUMPKIN 

Std..  No.  2 . . . 

Std.,  No.  2% _ 

No!  ioZ!!!!!!!!!!!!!!!!!“Z!!!!Z!!Z 


1.35 

1.20 


4.50 
.82  Vo 


.45 

2.60 

.70 

3.50 


.95 

3.00 


Std.  Sliced,  No.  2 . . 

No.  10 . . 

Std  P«<*»d,  No.  2 . 

.86 

4.60 

.76 

4.60 

.76 

No.  10..... . . 

8.76 

8.76 

PEAS  AND  CARROTS 

Std.  No.  2 . 

Fancy  No.  2 . . 

.90 

.95 

CORN — Wholearain 

1.20 

1.40 

No  in  ■ . 

7.00 

Ex.  Std.  No.  2 . . 

1.10 

1.20 

SAUER  KRAUT 

Std..  No.  2 . 

No.  2% . 

No.  8 . 

No.  10 . 

SPINACH 

Std.,  No.  2 . 

No.  2%... . . 

No.  10 . 


SUCCOTASH 

Std.  No.  2,  Gr.  Com,  Dr.  Limas. 
Std.  No.  2,  Gr.  Com,  Fr.  Limas. 
Triple,  No.  2 _ 


1.06  _ 

1.20  _ 

.96  1.00 


Central 


Low 

High 

Low 

.85 

1.00 

6.25 

.80 

.90 

1.00 

l.OlVi 

.90 

.92',i 

.80 

1.25 

1.20 

.96 


.72%  .76 
2.15  2.36 


West  Coast 
Low  High 


1.35 

1.60 

1.35 

1.45 

1.20 

1.40 

1.30 

1.40 

1.15 

1.35 

1.20 

1.30 

1.10 

1.30 

1.15 

1.25 

1.20 

1.40 

1.20 

1.30 

1.10 

1.30 

1.16 

1.25 

1.00 

1.26 

1.16 

1.20 

1.00 

1.20 

1.10 

1.16 

1.10 

1.25 

. 

6.26 

.95 

1.26 

1.15 

1.20 

6.60 

6.26 

6.25 

.90 

1.00 

1.00 

1.10 

6.60 

6.00 

5.26 

.90 

1.00 

1.10 

1.20 

6.60 

4.60 

4.60 

1.40 

1.85 

1.36 

1.76 

1.36 

1.46 

1.26 

1.40 

1.26 

1.36 

1.50 

1.30 

1.60 

1.30 

1.06 

1.30 

1.20 

1.40 

1.10 

1.00 

1.10 

1.15 

1.26 

1.00 

1.00 

1.10 

1.05 

1.10 

1.00 

1.06 

1.00 

.90 

1.00 

1.05 

1.10 

5.25 

5.50 

.90 

.90 

1.00 

1.00 

1.06 

5.50 

4.76 

5.00 

5.50 

_ 

.87% 

.90 

4.60 

4.76 

.90 

.90 

.95 

.60 

.55 

.60 

.55 

.67% 

2.76 

3.20 

3.40 

.76 

3.76 

.60 

.70 

.76 

1.16 

.76 

1.00 

.76 

2.75 

3.00 

2.75 

3.00 

.76 

.86 

1.06 

.96 

1.00 

— 

3.10 

8.25 

— 

.85 

.65 

.70 

1.07% 

1.12  Vi 

1.15 

.90 

1.00 

1.35 

1.40 

3.76 

3.00 

8.25 

4.20 

4.85 
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CANNED  FRUITS— CMtliiaed 


CANNED  FRUITS— C*mtiBn«d 


SWEET  POTATOES 

Std..  No.  2,  Dry  Paek . 

No.  2%. . . 

No.  2 _ _ _ 

Std..  No.  2,  Syrup  Puek..!... 
No.  2% . . 

No! 

TOMATOES 

Fancy,  No.  2 . . — ...» — 

No.  1% - 

No!  ioZZZ!!"Z!!Z!"!r.!! 

Ex.  std..  No.  1 _ 

No.  2 _ 

No.  2% . . 

No.  2 _ 

No.  10 _ 


Xkuitom 
Low  Hish 


.86 

1.35 

1.46 


Central 
Low  High 


1.36 

1.46 


Std..  No.  1 . 

No!  2%!!r.!!!!r.!!..!!!!r.!!!!Z 

No!  ioZ!!!!!"!!!!!!!ZZ!!!!!! 


TOMATO  PUREE 
Std.,  No.  1.  Who.  St.  1.04.. 

No.  10 . . 

Std.,  No.  1.  Trim  1.036..„.. 


No.  10  . . . 

TOMATO  JUICE 

. . 

No.  1 . 

No.  2.™ . 

No.  10  . 

TURNIP  GREENS 

No  2 . 

No,  2% . 

No.  ibZ .  » 

..™.. 

ZZ 

Z.Z 

.80 

.86 

'“.SO 

1.16 

1.26 

3.60 

3.60 

3.66 

3.76 

8.26 

....... 

8.26 

4.00 

.66 

.66 

.72% 

.76 

.77% 

.80 

1.00 

1.00 

1.00 

1.06 

1.17%  1.20 

3.20 

3.60 

3.60 

3.66 

.40 

2.86 

3.26 

4.00 

.37% 

2.76 

8.00 

— 

.40 

.40 

.46 

.60 

.70 

.70 

.70 

.76 

2.60 

3.00 

2.76 

8.26 

.76 

.67% 

.70 

.96 

.95 

1.00 

3.76 

8.76 

8.00 

3.26 

Canned  Fruits 


-  2 


APPLES 

No.  10.  water . . 

No.  10.  standard  heavy  pack.... 
No.  10  fancy  heavy  pack _ 

APPLE  SAUCE 

No.  2  Fancy..„ . . 

No.  10.... . . 

No.  2.  Std . . 

No.  10 _ _ _ 

APRICOTS 

No.  2^.  Fancy... _ _ — .. 

No.  2%.  Choice _ 

No.  2%.  Std . . 

GRAPEFRUIT 

8  oz . . 

No.  2 _ 

GRAPEFRUIT  JUICE 

no?*i!!!!ZZZ!!Z!Z!Z!! 

No.  200 _ 

No!  6!!!!.Z!Z!!!!!Z!Z..Z 

PEARS 

Keifer.  Std..  No.  2^.................. 

No.  10 . . . 

Choice.  No.  2%..„ . . 

No.  10 . . 

Bartlett,  Fancy,  No.  2^ _ ..... 

Choice.  No.  2% _ 

Std..  No.  2% _ _ _ _ 

No.  10,  Water................ 

No.  10,  Syrup.. . . 

No.  10  Pie.  S.  P _ 

PEACHES 

Fey..  Y.  C.,  No.  2% _ 

Choice.  No.  2% . . 

Std..  No.  2% _ 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails 

Seconds.  Yel..  No.  8 . . 

Pies,  nnpeeled.  No.  8.....„...... 

Peeled,  No.  10.  Solid  Pack... 

PINEAPPLE 

Hawaiian.  Slic.,  Fancy,  No.  2.. 

No.  2%— . . 

Std..  No.  2.. . . 

No.  2%... . . . . 

Sliced.  Standard,  No.  10 _ ....... 

Shredded,  Syrup,  No.  10....... 

Crushed,  Rx.  Std..  No.  10...... 

PINEAPPLE  JUICE 

Buffet........™ . . 

No.  211. . . 

No.  2 . . . . . 

No.  2% . . . . 

46  OK.™...™. . . 

No.  10.™ . . 


4.00 

4.10 

4.26 

4.60 

.80 

1.00 

.90 

1.00 

4.00 

6.00 

. . 

.70 

. 

_ 

_ 

»e.... 

4.60 

4.76 

1.00 

3.10 


.62%  - 

80  “sii 

,72%  .86 
.60  2.76 


1.36  1.86 


1.26 

i!86 


1.36 

L60 


West  Coast 
Low  High 


Eastern 
Low  High 


Central 
Low  High 


FRUITS  FOR  SALAD 
Fey.,  No.  2% . 


Solid  Pack 
.96  1.00 

1.10  1.46 

s!26  4.B0 

8!6()  8A0 

With  puree 

.62%  . 

.70  . 

.87%  . 

's.iio  !!!!!!! 

3!6b  3!6b 

8!oO  8!26 


.60  .62% 
.77%  .80 
8.00  3.26 


No.  10„ 

BLACKBERRIES 

Std.,  No.  2 _ 

No.  8 _ 

No.  10,  water _ _ 

No.  2.  Preserved.. 
No.  2,  Syrup......™... 

BLUEBiatRIES 

No.  2 . . 

No.  10 . 


1.76 

7.00 


6.60  6.76 


1.86 

7.00 


10.00  10.60 


CHERRIES 

Std.,  Red,  Water,  No.  2 . .  .  . 

Std.,  White,  Syrup,  No.  2 .  . 

Ex.  Std.,  Preserved,  No.  2 .  . 

Red  Sour  Pitted,  No.  2 .  1.80  1.36  . 

Red  Sour  Pitted,  No.  10 . . .  10.00 

R.  A.,  Fey.,  No.  2% . . . 

Choice,  No.  2% . 

Std.,  No.  2% . .  . 


GOOSEBERRIES 

Std..  No.  2 . 

No.  10 . 


RASPBERRIES 
Black,  Water.  No.  2.. 

No.  10 . 

Red,  Water,  No.  2 . 

No.  10 . . . 

Black,  Syrup,  No.  2.. 
Red,  Syrup,  No.  2 . 


8.60  4.00 

4.60  _ 


STRAWBERRIES 

Ex.  Pres.,  No.  1. . 

No.  2 . 

Pres.,  No.  1 . . 

No.  2 . 

Std..  Water,  No.  10.. 


Canned  Fish 


2.00 

1.90 

1.50 

HERRING  ROE 

.  1  fin 

1.60 

1.76 

2.00 

.  1.7fi 

1.65 

.  2  on 

LOBSTER 

.46 

Flats.  1  Ih . 

.  fi  fiO 

6.60 

3.26 

1.96 

.87% 

.96 

%  lb . ,, 

.  3  2fi 

2.66 

2.76 

%  lb . . 

OYSTERS 

Std.,  4  ox . . . 

. .  Qfi 

1.00 

1.10 

2.00 

2.20 

•set 

1  in 

.72% 

2.26 

.85 

2.60 

.  1  an 

.  2-20 

SALMON 

Red  Alaskas,  Tall,  No.  1 

Flat.  No.  % . 

Cohoes,  Tall,  No.  1 . 

1.86 

1.66 

1.72% 

No.  % . 

1.50 

1.65 

Pink,  Tall,  No.  1 . . 

4.00 

Flat,  No.  % . . 

6.60 

6.76 

3.76 

4.00 

No.  % . . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  Tall . . 

. - . . 

1.70 

1.76 

1.60 

1.46 

1.10 

1.70 

1.60 

1.16 

SHRIMP 

No,  1.  Small . 

No.  1,  Large . . 

4.76 

6.00 

SARDINES  (Domestic), 

Per  Case 

%  Oil,  Key . 

.  3.50 

3.50 

1.40 

1.76 

1.60 

1.80 

. ,,  2  00 

3.00 

%  Oil,  Tomato,  Carton.. 

.  3  70 

1.36 

1.66 

1.40 

1.70 

3.75 

^  Mustard,  Keyless . 

6.86 

6.10 

Calif.  Oval  No.  1,  24’s.... 

Calif.  Oval  No.  1,  48’s.... 

. 

6.00 

.62% 

6.00 

TUNA  FISH.  Per  Case 
Fey..  Yel.,  Is.  24‘s . 

.66 

Fey.,  Yel.,  Is,  48’s . 

.70 

.76 

%8  . . 

1.46 

2.60 

2.00 


1.66 

2.66 

2.22 


%8 

Light  Meat,  Is.. 

it:  =::= 


1.70  1.76 


West  Coast 
Low  High 


2.46  8.66 

8.60  8.76 


6.00  Aob 


2.60  . 

1.60  . 

-  1.90 

1.90  1.90 

1.16  1.16 

.  1.26 

.86  _ 

2.66  2.66 

1.76  1.86 

.  1.16  I 

1.86  . 


1.60  1.70 

8.00  8.80 


...™.  6.02% 
11.00  12.00 

_  6.00 

3.86  4.26 

9.00  10.66 
6.00  6.86 
3.60  8.95 


June  7, 1937 


THE  CANNING  TRADE 


37 


WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mau. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

ADJUSTERS  lor  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wls. 
BASKETS,  Picking. 

Riverside  Manulachiring  Co.,  Muilreesboro,  N.  C. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER.  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerlinOiapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mig.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

James  Leifel  &  Co.,  Springfield,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates, 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
BOX  (Corrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Corrugated  Liner-Joint. 

David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES,  Lug,  Held,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Budcets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANNED  FOODS. 

Indiana  Canners  Association,  Indianapolis,  Ind. 
Phillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CANS,  Tin,  AU  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  TESTING  MACHINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 


CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wls. 

Chisholm-Ryder  Co.,  Niagara  Fitlls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  B^timore,  Md. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  SpiraL 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

^ain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers'  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair'45cott  Co.,  Baltimore,  Md. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  nme. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Dl. 

Coils,  Copper.  See  Copper  Coils. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porta,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Cookers,  Retorts.  See  Kettles,  Process. 
COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  IlL 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Fo^  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Ck>.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morru,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  BILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DUSTS  &  SPRAYS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

DUSTS  &  SPRAY — Spreading  Agents. 

Monsanto  Chemical  Co.,  Akron,  Ohio. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Engines,  Steam.  See  Boilers  and  Engines. 
ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wls, 
EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  IlL 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  MacWnery  Corporation,  Hoopeston,  DL 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FIBRE  CONTAINERS  for  Food  (not  herssetlcallT 
sealed). 

American  Can  Co.,  New  York  City, 

Continental  Can  Co.,  New  York  City. 

Filling  Madiines,  Bottles.  See  Bottlers'  M^y. 
FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  DL 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Win. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup.  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Comration,  Hoopeston,  UL 

F.  H.  Langsenkamp  Co.,  Indianapolis,  In^ 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  for  SCachinery  kUrs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  DL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  UL 
F.  H.  Langsenkamp  Co.,  In^anapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  HuUers. 

Huskers  and  Silkers.  See  Com  Huskers. 
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WHERE  TO  BUY  —  Continued 


HYDHA^C  CONVEYING  EQUIPMENT. 
Berlln-Chapman  Co.,  Berlin,  Wis. 

Scott  Vlner  Co.,  Columbus,  Ohio. 


INSECnClOES. 

Agicide  Laboratories,  Milwaukee,  Wis. 
INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago, 
labeled  Kettles.  See  Kettles,  Copper. 

lACKETEO  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Koopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Food  Machinery  Corporation,  Hoopeston,  Ul. 

F,  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Foo^?  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 


LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Lehmann  Printing  S  Litho.  Co.,  San  Francisco,  Cal. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

U.  S.  Printing  &  Lithograph  Co.,  Cincinnati,  Ohio. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

-PAILS  (Rubber). 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

PASTE,  CANNERS'. 

Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  G.  Findley  Co.,  Milwaukee,  Wis. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PEA  HULLERS  AND  VINERS. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Smtt  Viner  Co.,  Columbus,  Ohio. 
Slndair-Scott  Co.,  Baltimore,  Md. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
GUlatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Lan^eth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  KWord,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  DL 
F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  ). 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuoiu. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

POWER  PLANT  EQUIPMENT. 

James  Leffel  &  Co.,  Springfield,  Ohio. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers'  Mcdiy. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

O.  &  M.  Seed  Co.,  Green  Springs,  Ohio. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

SPREADING  AGENTS — Dusts  and  Sprays. 

Monsanto  Chemical  Co.,  Akron,  Ohio. 

STENCILS,  Marking  Pots  and  Brushes.  Brass 
Checks,  Rubber  and  Steel  Type.  BnznlBg 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

B.  1.  Buck  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  DL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  DL 
Hansen  Cang.  Mchy.  Corp.,  Cedarbtug,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Tables,  Picking.  See  Canners'  Machinery. 

TANKS,  MetsL 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Coiporation,  Hoopeston,  DL 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  SteeL 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS.  Wooden. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  DL 
F.  H.  Langsenkamp  Co..  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Fails,  N.  Y. 

Food  Machinery  Ck>iporation,  Hoopeston,  IlL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Cona. 
Indiana  Canners  Association,  Indianapolis,  Ind. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

C.  A.  Shuttleworth  Seed  Co.,  Matthews,  Ind. 
Francis  C.  Stokes  &  Co.,  Inc.,  Moorestown,  N.  J. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  DL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers'  Machinery. 

WASHERS.  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  VegetabU. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co..  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  DL 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

WETTING  AGENTS— Dusts  and  Sprays. 

Monsanto  Chemical  Co.,  Akron,  Ohio. 

Windmills  and  Water  Supply  Systems.  See 
Tanks,  Wood. 
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Robins  Improved  Strinsless 
Bean  Cutter 


“THE  HOUSE  OF  ROBINS” 

at  your  service  for  Quick  Shipment 

CANNING  MACHINERY 

for  Fruits,  Vegetables,  Citrus 
Fruits,  Seafoods 
COMPLETE  PLANTS  EQUIPPED 
Write  For  Catalogue  No.  600 


Robins  Standard  Retort 


Robins  Rotary 
Pea  &  Bean  Washer 


Chisholm'Ryder 
Strinsless  Bean  Presrader 


Robins  Circle  Steam  Hoist 


Robins  Perforated  Crates 


Manufacturers  of  a  General  Line  of  Canning  Machinery 


K.  ROBINS  &  CO.,  INC.,  Baltimore,  Md 


NATIONAL 


X-  ,1 


CANNING  PROBLEMS 


share  in 

"NATIONAL'S" 


For 

Perfect 

Packs! 


A  staff  of  technicians  skilled  in  canning 
practice  will  lake  your  problem  as  their 
own.  They  can  be  called  into  any  emer¬ 
gency,  for  advice  and  the  exercise  of 


complete  laboratory  facilities. 

NATIONAL  -  f 


put  you  RIGHT 
on  CANNING  ! 


NATIONAL  CAN  CORPORATION  •  EXECUTIVE  OFFICES  •  1 10  E.  42nd  ST.,  NEW  YORK 

SUBSIDIARY  OF  McKEESPORT  TIN  PLATE  CORPORATION 
Sales  Offices  and  Plants  •  New  York  City  •  Baltimore  •  Maspeth,  N.  Y.  •  Chicago  •  Boston  •  Detroit  •  Hamilton,  Ohio 


